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2010-11 se.ja.10.cover.3-0.indd 1. 6/9/10 1:42:41 PM. Advertising with Salon is the most cost-efficient and effective ... London, UK, Makeup: Jo Sugar,. Wardrobe: Karl ... Normal. Elle avait pressenti les bienfaits d'une approche Ã©colo au Maroc. 
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About Salon SALON MAGAZINE iS The MoST reQueSTeD PubliCaTion in The ProFeSSional CanaDian beauTy inDuSTry Advertising with Salon is the most cost-efﬁcient and effective means to deliver your message to salon owners and beauty professionals. Beneﬁt from Salon Magazine’s engaged readership. It is the trusted source for the latest in hair, make-up, nails and esthetics.



every issue, readers look to Salon for: hairlines



the BIG picture
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Six must-have products to get your clients summer-ready
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sitting poolside China Glaze dazzles once again with its bright, neon polish collection. With a choice of six colours from Pool Party to Flip Flop Fantasy, you can help ensure that your client’s digits remain simply unforgettable this summer. Info: chinaglaze.com
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The hottest products, trends and events



hair exposure Help protect your client’s hair against harmful UV rays and environmental pollutants with Schwarzkopf Professional’s BC Sun Protect line. Incorporating UV filters and vitamin E, this three-product saving grace is the perfect way to protect hair. Info: schwarzkopf-professional.ca
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summer sweet LCN’s Summer Hand Cream, which comes in two delicious combos—cranberry/ goji berry and pomegranate/sallow thorn—proves that you can boast soft hands while smelling oh-sosweet. Info: lcn.ca



shimmer away Everything from UV rays to salt water can take a toll on your clients’ hair. Ranging from leave-in sprays to leave-in treatments, Goldwell’s Sunsense product line gives your clients that added protection while leaving behind healthy, shiny hair. Info: goldwell-northamerica.com



handy protection An ideal solution for the client on the go, this travel kit by Dermalogica includes everything from sunscreen to after-sun repair and lip protection. Offering both sun protection and skincare benefits, it’s definitely a win-win situation. Info: dermalogica.ca S
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All Business



When it comes to your career it helps to see the big picture



Critical information on business building, education and salon success stories



• For more of the latest products check out salon52.ca
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You love to serve your clients and help them look their best, but your business can’t function without the right practices and procedures. In this special business section of Salon Magazine, we delve into the heart of the biggest issues facing salons today. Whether it be handling turnover or promoting your business through social media, this section is sure to inspire you to see the big picture. t



4 hair screen For clients who are sun babies, make sure they don’t leave home without Redken’s Colour Extend Sun with SPF 12. This new product aims to protect the scalp from sunburn while helping to strengthen and replenish sun-stressed hair. Info: redken.ca
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On the Menu
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Being Social



50



Beat the Clock
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Winning Situation
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Training Day



54



Model images this section: Collection: BHA 2009 Hair: Desmond Murray, Atherton Cox, London, UK, Makeup: Jo Sugar, Wardrobe: Karl Willett, Photos: Desmond Murray
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Make a Change About Face
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Collection: Le Graphique Hair: Damien Carney Colour: Sue Pemberton Photos: Hama Sanders S
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357, Beeton Ont., No. 40011270 PO Box
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20 salon must-haves, trends, tools and more
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Joico makes avant garde hair marketable



nspired by the iconic lifework of French photographer Serge Lutens, Damien Carney and Sue Pemberton proudly present Joico’s Le Graphique. The unabashedly daring collection, with its use of bold graphic details and dramatic cuts, takes on an unearthly quality with the incorporation of dreamy elements. Case in point: the embellished bangs sported by the otherworldlylooking models. One thing is clear with Le Graphique, however, and that is the collection’s attempt to bridge the avant garde with the marketable. The result? A look that is simply out of this world.
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Salon French aDVerTiSing wiTh SALON MAGAZINE enSureS ThaT your MeSSage reaCheS iTS DeDiCaTeD auDienCe in The reaDer’S own language. Single language magazines are easy to read, easy to navigate and have twice the content. They’re simply a better value for your advertising dollar. Salon Magazine has two editions, French and English, the two ofﬁcial languages of Canada. Our Montreal-based French team writes with an emphasis on Quebec content, appealing directly to this discerning readership. Statistics Canada reports: • The Quebec market contributes more than 20% of the nation’s revenue • More than 30% of Canadians speak French and more than 95% of Quebec residents speak French at m o s p h èr e
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En bref



Ouverture :



18 mars 2010



Coordonnées :



95 Donegani, Pointe-Claire, 514-505-0789



Propriétaire : Valérie Meades Aménagement :



3 300 pi. ca. (environ 307 m 2) 14 employés 8 postes de coiffure 2 lavabos et spa du cheveu 2 salles de massothérapie Bar à coloration Bain japonais Salle de détente Massothérapie
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Salle d’exfoliation Bronzage et spray tan Salle de traitement facial Produits :



La Biosthetique
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podiums désormais les ’Australie domine , avec son . Et Oscar Cullinan ses plus de la coiffure de salons, est l’une il met empire de huit on Illumination, Pour sa collecti ou la boucle grandes stars! précis court, net, lisse, lustrées. Une de l’avant le chatoyantes, nuances sont adresses souple. Les . Toutes les malléable. Normal concept salons finition agile, des ais sont désorm tendance Oscar Oscar est plus qu’une qui le naturel Aveda, pour de vivre la coiffure bien une façon saisonnière mais S au quotidien. No. 40011270 PO Box 357, Beeton Ont.,
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Médias sociaux, rénos, roulement d’employés et plus
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’est lors d’un voyage au Maroc et en France, à l’été 2009, que Valérie Meades, récompensée plusieurs fois pour ses prouesses en stylisme capillaire et anciennement de Inpure, a eu la brillantissime idée d’ouvrir un spa urbain avec une vision holistique. Normal. Elle avait pressenti les bienfaits d’une approche écolo au Maroc. Et lorsqu’un distributeur lui a présenté La Biosthetique, une gamme complète de soins capillaires (y compris la coloration), cosmétiques et corporels bios à 99% et dûment certifiés par Ecocert, un organisme indépendant chargé de dispenser l’officielle étiquette écolo de plus en plus convoitée, Mme Meades a succombé. « Prodiguer des soins doux pour le corps et pour l’environnement, c’était offrir un grand luxe à ma clientèle ». Chez M toi, la déco marie astucieusement des éléments empruntés aux pays orientaux avec tout le confort qu’on associe aux salons d’ici. Exemples? Petit salon de détente habillé de banquettes et d’une profusion de coussins ornés de fil or d’inspiration marocaine et baignoire japonaise entièrement fabriquée en teck, dont le bois dégage des effluves exquis lorsque mouillé, présage des délicieux soins corps à venir. « Chez M toi, tous les gommages que nous effectuons sont entièrement naturels et exécutés sur place dès le moment où ils sont commandés : framboises malaxées ou mouture de café se mettent illico de la partie pour sublimer la beauté des clientes », affirme Mme Meades. M toi propose la coiffure, la colo, les traitements capillaires, la massothérapie (massage suédois, réflexologie, massage crânien, Reiki, massages aux pierres chaudes et massage aux herbes thaï), ainsi que les manucure et pédicure. « Quand le distributeur de La Biosthetique m’a présenté toute sa gamme, dont la coloration, je n’en revenais pas qu’une ligne si écolo puisse offrir des résultats aussi spectaculaires. J’ai été immédiatement conquise! Je crois vraiment que la clientèle du West Island de Montréal était prête à accueillir ce genre d’initiative beaucoup plus bio et écolo », commente Valérie Meades au sujet de l’ouverture de son tout nouveau salon. « Quant au nom de l’institut, je me suis tout simplement dit que prendre soin de soi, s’aimer donc, est le principal vecteur vers toute mise en beauté. ».
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Our Brands Salon52 - Salon Magazine Online



15/06/10 3:15 PM



• Français



salon52.ca and it’s weekly e-newsletter are the Canadian professional beauty industry’s most reliable online sources. Updated weekly, the award-winning site features visual collections, news & events, videos, plus more blogs and social media updates.



Happy Anniversary Entity Beauty! 2010-06-15 14:58:05



MTV Movie Awards: Hair Rundown 2010-06-08 18:54:14



READ MORE >>
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s52 videos
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s52 polls



news + events



Results for Which clients are the most proactive when it comes to their colour protection?



TOP STORY



Sebastian Shaper is celebrating 25 years



salon52.ca



Hundreds will gather in L.A. for the anniversary bash of a renowned hairspray



Floka Salon and Spa celebrates 5th anniversary An uptown Toronto salon and spa hosts red-carpet themed soirée



READ MORE >> features
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Blonde Advice



71%



12%



VIEW MORE SALON52 POLLS



How to help your fair-haired clients choose the right shade and maintain it community



Profile: Doriane Dalati Q&A: Doriane Dalati talks about her return to L’Oréal Professionnel,



http://www.salon52.ca/?gclid=CNeUidfmoqICFV195QodzQKxwg
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The ConTeSSaS The Annual Canadian hairstylist of the Year Awards The Contessas are Canada’s largest and most prestigious awards for the professional beauty industry. The photo-based competition highlights the industry’s top talent in hair, makeup, nails, business and community service. Contessa sponsors benefit from a year-long print and online advertising campaign and exposure to top stylists at the black-tie gala.
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ageless hands are Possible!



refresh Your neckline refresh Your face



HeartHealtHy Habits to adopt now!



state-of-the-art skin care
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outsmart aging from Your 20s to Your 60s
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essential ingredients You should know about!
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Published six times per year, the premier beauty magazine focuses on anti-aging, cosmetic enhancement and wellness. Elevate is Canada’s only hybrid magazine targeting both consumers and industry professionals. Original content on elevatemagazine.com and its weekly e-newsletter keep readers informed of the latest trends and innovations.
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Dates & Circulation Issue/ Edition 



Space Digital booking file due



Mailed week of



Salon Magazine (English) Province Circulation*



Jan/Feb 2012 (Contessa Collectors Issue) English Edition Nov. 15 Nov. 22 French Edition Nov. 15 Nov. 22 



Dec. 12 Dec. 19



March 2012 (ABA Montreal) English Edition Jan. 17 French Edition Jan. 17 



Feb. 13 Feb. 20



Jan. 24 Jan. 24 



BC-Yukon 3,490 Alberta/N.W.T/Nunavut 2,564 Saskatchewan 873 Manitoba 893 Ontario 11,157 Quebec 750 New Brunswick 705 Nova Scotia 634 Prince Edward Island 154 Newfoundland 509



April 2012 (ABA Toronto, Winnipeg, Vancouver, Edmtonton) English Edition Feb. 14 Feb. 21 Mar. 12 French Edition Feb. 14 Feb. 21 Mar. 19



Salon Magazine (French) May/June 2012 English Edition Apr. 3 French Edition Apr. 3 



Province Circulation* 



Apr. 10 Apr. 10 



Apr. 30 May 7



Quebec 8,597 Outside Quebec 201



Total 



July/August 2012 (Buyers’ Guide) English Edition May 22 French Edition May 22 



May 29 May 29 



Jun. 18 Jun. 25



September 2012 (ABA Saskatoon) English Edition Jul. 17 French Edition Jul. 17 



Jul. 24 Jul. 24 







Aug. 13 Aug. 20



October 2012 (ABA Calgary, Moncton) English Edition Aug. 21 Aug. 28 French Edition Aug. 21 Aug. 28 



Sept. 17 Sept. 24



Nov/Dec 2012 (Contessa Finalists) English Edition Sept. 25 French Edition Sept. 25 







Oct. 22 Oct. 29



Jan/Feb 2013 (Contessa Collectors Issue) English Edition Nov. 13 Nov. 20 French Edition Nov. 13 Nov. 20 



Dec. 10 Dec. 17



Oct. 2 Oct. 2 



30,527



2012 ABA Shows Montreal Toronto Winnipeg Vancouver 



Mar. 11 - 12 Apr. 1 - 2 Apr. 22 - 23 Apr. 29 - 30



Edmonton Saskatoon Calgary Moncton 



May 6 - 7 Sept. 23 - 24 Sept. 30 - Oct. 1 Oct. 21 - 22



extra trade show circulation: Salon Communications attends and exhibits at major Canadian trade shows, including ABA shows across Canada. Over 4,000 extra copies per year are circulated through these venues. See our CCAB audit for exact figures. *Circulation numbers change constantly due to new subscribers, address changes, business closings etc. Provincial numbers reported here represent the total qualified mailed copies for the March 2011 issues. Circulation figures have been verified on the CCAB March 2011 Audit Statement, available from Salon Communications Inc.



*Canada’s Magazine Most Requested by Beauty Professionals When you advertise in Salon Magazine, your ad will be seen in a magazine that has the highest request rate of any publication for salons in Canada–it’s proven on our CCAB/BPA audit. The CCAB/BPA audit is the only reliable way to verify publisher’s claims of circulation and request numbers. Ask for it – it’s your guarantee of a responsible advertising decision. 10.2011



For more information about CCAB/BPA, contact them directly at 416-487-2418.
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1 x Rate



Double Page Spread 17.25 (w) x 10.875 (h)



Full Page



8.625 (w) x 10.875 (h)



1/2 vertical



3.625 (w) x 9.875 (h)



1/2 horizontal



7.625 (w) x 4.75 (h)



4 x Rate



Checklist For Ad Material 8 x Rate



ad sizes



English



9021



English



8208



English
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French



6110



French



5560



French
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Eng+Frn



13097



Eng+Frn
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Eng+Frn



10870



English



4834



English



4397



English



4011



French
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French



2858



French



2608
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7007
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French
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French
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4440
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4039



Eng+Frn



3685



Double page spread: Trim size: 17.25” (w) x 10.875” (h) Bleed: 17.5” (w) x 11.125” (h) Type safety: 16.75” (w) x 10.375” (h) full page: Trim size: 8.625” (w) x 10.875” (h) Bleed: 8.875” (w) x 11.125” (h) Type safety: 8.125” (w) x 10.375” (h) 1/2 vertical: 3.625 (w) x 9.875 (h) 1/2 horizontal: 7.625 (w) x 4.75 (h) 1/3 vertical: 2.375 (w) x 9.875 (h) 1/4 vertical: 3.625 (w) x 4.75 (h)



services available Custom creative design Translation u Inserts and tip ons u Outserts and Biodegradable Polybag u 
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1/3 vertical
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English
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3789
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1/4 vertical
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English



English
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Rates are net and subject to change



classified/marketplace 



1 2 3 4 6



column column column column column
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Eng | Frn | Eng & Frn $228 | 160 | 330 $428 | 301 | 620 $606 | 424 | 876 $762 | 534 | 1101 $1019 | 714 | 1474



FILES ARE SUPPLIED on standard sized CD (700 MB) or DVD (4.7GB)  emailed in compressed, self-extracting file to: [email protected] - Attn: production manager u via FTP Host/Server: ftp1.beautynet.com User ID: sci_client Password: cap61dog *ignore “Permission Denied” message & begin upload u u



Position premiums



Back cover.............................................................................. 20% Inside front cover/Inside back cover....................................... 15% Inside front DPS..................................................................... 10% Centre page spread................................................................ 10% Requested pages................................................................... 10% Additional production/design charges may apply



Note: Please direct all production inquiries to Alan Swinton at 416-869-3131 x111



For sales information contact: 416.869.3131 ext. 220 [email protected] ext. 120 [email protected] ext. 110 [email protected] 310-926-9288 [email protected]
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guide du salon salon de l'aba 

Le look en est un de minimalisme moderne : notre vision d'un style pur. Nous avons formulÃ© notre concept en tenant compte de l'inclusion, en crÃ©ant des ...
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About oil 

ball bearing into my oil pan, so I'm not completely clear on what the impact tests ... important as Detroit finds themselves selling more trucks than cars. .... Group III. Mineral Oils. Group IV PAOs. Group V. Diesters. Base. Oil. Vis c. ..... actual
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Liasse fiscale JARDI SALON 
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Classements Salon du Cheval 
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evenementiel - Salon des Solidarités 

Privilégier des machines ou des ustensiles dont les composants s'avèrent faciles à ... Être attentif aux emplacements des branchements électriques et définir ...










 


[image: alt]





Salon du livre 

Lecture dans la médiathèque, association Résonances. Grainothèque • 10h –10h30. 10h30. Rat ?conte nous… Contes pour les petits, par les bibliothécaires.
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Generalities about Generalities about England - Jacobins anglais 

You have tried some new food: make a list of food and drinks you have tasted and give your opinion (delicious, very good, quite good, not bad, all right, strange, ...
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sylvie fleury - Salon 94 

Amsterdam, Atlanta, vol. 11, p. 29. 1995. Die Preisträgerinnen und Preisträger des Eidgenössischen Wettbewerbs für freie Kunst 1994/Les lauréates et lauréats ...
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fiche technique grand salon 

Formations, RÃ©unions en Ã©quipe, ConfÃ©rences TÃ©lÃ©phonique, ConfÃ©rences de Presse, Sous- commissionsâ€¦ Le Grand Salon peut accueillir tous vos ...
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Salon de l'emploi 

12 juil. 2017 - Aux entreprises de l'industrie aéronautique une opportunité unique de rencontrer les candidats directement sur les lieux du spectacle et de ...
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C10 salon listings 

(604) 467-4607. The Beehive Hair Lounge. 3904 Fraser St. Vancouver. BC. V5V 4E4. (604) 709-9928. Emma & Co Hair Design. 6228 E Blvd. Vancouver. BC.
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C10 salon listings 

Salon Pastel. 650, rue Saint-Joseph E. Quebec. QC. G1K 3B9. (418) 524-3684. Salon Entre Bonnes Mains. 720, rue de Puyjalon. Baie-Comeau. QC. G5C 1M8.
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salon marketing yeux AWS 

de Brigitte Kettner, Elizabeth Arden PRO, Cellcosmet|Cellmen. Elle est Ã©galement propriÃ©taire des marques Lipogen, Stagecolor, JP Rosselet. Professional Beauty et, depuis peu, ARTEPIL 360Â° hairfree concept. GrÃ¢ce Ã  des soins high-tech innovants 
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salon du - PDFHALL.COM 

1 juin 2014 - Les Dossiers secrets de Paris Match. • La France vue de la mer - Six tomes, avec le photographe Philip Plisson et Arnaud Guérin, ... Tour à tour, vous voguerez sur les eaux nivernaises, sources de multiples légendes ...... Pour Nadia, l
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SALON DE L'ENSEIGNEMENT SUPÉRIEUR 

14 janv. 2017 - AES, sciences sociales. - Sciences de l'éducation. - Mathématiques et informatique appliquées aux SHS. L'École supérieure du professorat et ...
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le plan du salon 

Apple. 10. ARMEE DE L'AIR. 18. ARMEE DE TERRE. 18. BANQUE POPULAIRE DU NORD. 28. CAPENSIS*. 4c. CARREFOUR MARKET. 9. CED, HANDICAP & ...
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Invitation Salon Visionnage 2017 
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salon za 382ene salon des femmes croation -85pdf ... AWS 

This. Salon. Za. 382ene. Salon. Des. Femmes. Croation. PDF on the files/S3Library-E4fb4-26d91-Affa4-79caf-F9777.pdf file begin with Intro, Brief Discussion until the Index/Glossary page, look at the table of content for additional information, if pro
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Salon Toreros - gerard pansanel 

Camilo JosÃ© Cela obtains the price Nobel literature in 1989. Installed in the Majorca island since 1954, it succeeds being at once "the official writer" and a ...
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Copland El Salon Mexico 

Poco piÃ¹ mosso povertybes berju grasioso duhet a tempo a tempo a tome po graduall prese wwwwwwww a lompo corda triflo slower mf warmly, and legato. 42.
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