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BEST INNOVATING CONCEPT IN THE ¨FULL SERVICE¨ CATEGORY HOTELS This Award will be attributed to a new concept, developed by a midscale or luxury hotel chain or group. It provides a new vision of comfort or a better service performance regarding general settings, space management, technology and services. It refers to the whole hotel or specific amenities: rooms, restaurant, conference venues…. The concepts will be assessed according to three complementary criteria: 1.Innovative aspect of the concept regarding design, architecture, service performance, linked with the project’s implementation costs 2. Ability to develop the concept that would lead to become a new specific brand or a permanent service in the company 3. Measurable efficiency regarding the revenue and customer perception, brand recognition…
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DESCRIPTION CONCEPT OVERVIEW



« Rejuvenating World Traditions, French Cosmetology » So Spa offers a selection of the best and most effective health & beauty treatments inspired from time proven world traditions combined with forefront and refined French cosmetology for an outstandingly deep rejuvenation.



> So SPA is the Sofitel signature well being concept, in tune with the Brand positioning: world class hotels infused with French Elegance. > So Spa is our vision of a French Spa, capitalizing on the renown savoir-faire of luxury French brands. >The first So Spa was launched in London on July 14, 2009, on Bastille Day.
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DESCRIPTION FOCUS ON MARKET TRENDS



> Today, spas are a “must have” in 5 star hotels. In order to understand the permanent evolving customers needs, Sofitel conducted market analysis, qualitative surveys, and interviews of spa and hospitality experts. > It appeared that spas have reached an initial level of maturity with guests requiring more authenticity and more holistic experiences, in other words, the main insight was “going beyond pampering”.



> So SPA is going to meet this evolving need with



key principles:



Fluidity



no longer a sanctuary, a place of welcome in which to socialize



Intimacy



still a very personal experience with the unending desire to learn more



Cosmetology



to guarantee efficiency, refinement and anchor our French DNA



Authenticity



based on best world traditions, the best ingredients and practices
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DESCRIPTION INNOVATIVE LAYOUT



1 - The Spa is a sanctuary



1 – So SPA is open to the world in its architecture and its treatment philosophy fully reflects it.



2 - Spa positioning usually focused on generic « Well-being of Body and Mind »



2 – So SPA integrates a selection of the worlds best traditions combined with French cosmetology



3 - The guest does not meet other spa users during his spa experience



3 – So SPA offers public spaces separated into 2 different environments: a Deep Relaxation Room & a Socializing Patio where guests can interact 4



4 - Experiences are mainly focused on the treatment itself



- So SPA integrates a discovery dimension thanks to a dynamic and pedagogical treatment menu, product testing.



5 - The spa is too often a global hotel offer with the fitness and the swimming pool, those services lacking personalization and emotion.



5 – So Spa reawakens the senses with signature features: welcome ceremony, treatments, architecture, conviviality…
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CONCEPTION INNOVATIVE LAYOUT



> The Socializing Patio is innovative both in its architectural design and concept. It is a place to try out different products, receive lifestyle advice and meet people.



> The Deep Relaxation Room: is a quieter and more private area. It is the ideal area to recharge one’s batteries, rest, lie down and listen to music with the earphones provided, or even sleep. The guest can also enjoy a cup of tea or a light snack
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CONCEPTION INNOVATIVE MARKETING TOOLS



> Treatment beds inspired by MyBed Concept: pillow, mattress, duvet and luxury linen by Yves Delorme. > Signature music developed for So Spa (treatment rooms & public areas). > So Spa Ipod loaded with So Spa music in the rooms for the treatments. > Exclusive deep relaxation sessions with ultimate soundproof technology by Bose. > Partnership with L’Artisan Parfumeur for the So Spa fragrances > Blanket menu (wool, cotton, cashmere) for the deep relaxation experience. > An exclusive treatment menu inspired by gastronomy offering a selection of So Spa rendez-vous: -



Look good Breakfast Power nap Lunch Manicure & Martini Slim espresso Bath Any tea time Aromantic Diner Sunday Scrunch
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CONCEPTION INNOVATIVE SERVICE > Launch of the London first ever Spa Butler service: the butler oversees the initial consultation, tailoring the experience with particulars, including in-rooms music, aromatherapy oils and scents, room temperature and post-treatment beverages with selection of teas with well-being benefits. > welcome ceremony (gustative organic oil, scent, sound, touch...) > Two signature treatments have been created inspired by French origins, with the expertise of renown consultant Galya Ortega. > Spa Time : Enabling guest to choose the best treatment according to the its free time in order to simplify the spa booking and experience. > Innovative offer like Martini & Manicure and Pint & Pedicure
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CONCEPTION PARTNERSHIP > As part of Sofitel, So Spa is also blending its French origins with the very best of the world traditional cosmetics. For this reason, we maintain a pool of partners. Each spa offers a selection of two complementary brands and, if applicable uses also local brand.



> We finalized the concept with spa consultant companies: Spa Strategy and Cinq Mondes Consulting. > Our cosmetic partners also gave us exceptional feedback regarding daily operational issues impacting on the concept.
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INVESTMENT AND IMPLEMENTATION Total cost of the corporate development investment: 150,000€ (Identity guidelines, market research, spa consulting...) Total cost of the pilot concept implementation: > 3,600,000€ (construction, engineering, decoration, equipment) > 24,000€ (collaterals, linen, uniforms)



So Spa already opened: London, Marseille, Rabat, Sheshan So Spa opening in 2010 : Mauritius, Phnom Penh, Wien, Amsterdam, Cairo So Spa opening in 2011 : Essaouira, Aswan, Guarujà, Carrasco, Bahrein



BEST INNOVATING CONCEPT IN THE ¨FULL SERVICE¨ CATEGORY HOTELS 04



SHESHAN



RABAT



MARSEILLE



LONDON



So SPA already opened
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ESSAOUIRA GUARUJA CARRASCO BAHREIN



ASWAN



MAURITIUS WIEN



PHNOM PENH



CAIRO



AMSTERDAM



So SPA to open in 2010/2011
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REACTION AND PERFORMANCE > > > >



Customer satisfaction assed: systematically after the treatment by the spa team by a feedback e-mail addressed to all guests through Olakala satisfaction program where any comments are analysed and a plan of action is put together to improve service About 70%* of returning guest rate



Occupancy rate: 49%* > Outside guests: 57%* - Hotel guests: 43%* > Hotel guests capture rate average: 5%* YTD Net Revenue = £ 265,671* > Average of 10,000€ Revenue per treatment room > 15%* of retail sales > £90* average spend per guest



> > > > >



Our results are due to the following actions: increase of the operating hours re-arrangement of the staff rotation distribution: spa finder, good spa guide, etc. improvement of the visibility corporate offers to recruit business target staying at the hotel



Cost control: > use of vegetal quality oils (ex: Almond oil) for non branded treatments > use of booking software > particular process created for the providers in order to manage better our stocks *All these data are related to our pilot concept at Sofitel London St James
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REACTION AND PERFORMANCE PRESS COVERAGE & AWARDS Press coverage > More than 300 articles B to B as well as B to C worldwide > 4 covers in prominent industry magazines > Over 1,500,000€ press coverage for So Spa Concept « So Spa, So perfect », Emotion Spa Magazine (France) « So Spa in London and Marseille. Extraordinary Creativity by Spa & Cuisine », Hotel Elite (China) « So Spa…So Good», Love in Travel (Hong Kong) « Colour sprays, honeved lips and unstuffy treatments in the super elegant settings of the capitals’s lates spa contender», Times on Line (UK)



Awards > Sofitel London St James received the Condé Nast Johansens Most Excellent Spa Award 2010 > FX International Interior Design Awards 2009 Winner
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Hospitality Rider 

4 musiciens + ingé son + merchandising + backliner + tour manager. CONTACTS. Management / Régie : Julien Farinella [email protected]. +32 (0) 494 24 14 29.
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DAS RACIST HOSPITALITY RIDER 

Nov 24, 2010 - catering. - 1 case of bottled water. - 1 case of bottled red stripe beer. - 1 bottle of Jim Beam Bourbon. - 2 mixers (seltzer water, coca cola).
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Devon Isl. VE. Ellesmere Isl. VE. King William Isl. VE. Melville Isl. VE. Parry Isl. VE. Prince Edward Isl .... Congo (D.R.). Sep. 1960. Costa Rica ... May 1949. Italy. Dec. 1955. Ivory Coast. Sep. 1960. Jamaica. Sep. 1962. Japan. Dec. 1956. Jordan.
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CHARLIE WINSTON Hospitality rider .fr 

1 vegetarian meal or either a fish meal (for others chicken, turkey, steak, lamb, pasta,. Italian food, Indian food, Chinese etc. (please inform Tour Manager your ...
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WORLDWIDE MARINE 

Dec 5, 2007 - National Weather Service marine products including radiofax, such as ...... NOTES:(1) IN CASE OF TROPICAL CYCLONE. (2) ... DATED 01 MAR 2007) http://www.jma.go.jp/jma/kishou/177jmh/JMH-ENG.pdf ... 0640/1840 GFS 24HR 850HPA EQUATORIAL BE
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Ink, Master Printer Exhibition, VAV Gallery, MontrÃ©al, QC. Awards & ... Software. Other. Public Collections. Indiana University, Bloomington, IN. Mid America Print ...
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FR - awards press release 

1 dÃ©c. 2016 - Portland (Plans d'acÃ‰on climat & inventaires):. L'objecÃ‰f global du Climate AcÃ‰on Plan 2015 (CAP) de Portland consiste Ã  dÃ©finir un ensemble ...
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Building worldwide Web sites 

German, French, Spanish, Portuguese, and Swedish), a site can reach 90% of the ... You can start with key pages as a baseline test to see if there's a viable market. .... But he does say that the effort usually produces payoffs, from increasing ...
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Worldwide Consulting Group Summary 

for e-learning, continuous training or evaluation of the medicine staff ... WCG outcomes model: Episode of Care Model. â–« EMS: an integrated service ... Page 15 ...
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Liasse fiscale MONSTER WORLDWIDE 

lisations en fin d'exercice. 4. IMMOBILISATIONS. CO/. LV. MA. MD. MG. MJ .... Ã  la clÃ´ture de l'exercice calculÃ© selon les rÃ¨gles prÃ©vues Ã  l'article 39-1-5e du C.G.I. .... chez l'entreprise investisseur dans le cadre de l'article 217 octies. R
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worldwide - trains de poissy 

Jan 29, 2008 - title aiming to showcase some of the best railway .... athlete and Gold. Medallist ..... Treating it rather like any .... five feet instead of the standard.
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SCHEDULES OF DRM BROADCASTS WORLDWIDE 

The nature of shortwave signals means that reception is often possible far outside the intended target areas. TIME IN UTC/GMT. BROADCASTER. FREQ in. kHz.
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NATIONAL TOURISM AWARDS 

Page 1. Government of India. Ministry of Tourism. NATIONAL. TOURISM AWARDS. 2009-10. vfrfFknso ksHko. Atithidevo Bhava ...
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2008 

Bhd. No.11 Jalan U1/19, Seksyen U1. Hicom-Glenmarie Industrial Park. 40150 Shah Alam. Selangor Darul Ehsan. Tel.: (603) 7883 6333. Fax: (603) 7883 6188.
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2008 

... gives a fantastic power to weight ratio as well as the minimum sound level. ... strip for struts, ball joints, control wire, all rudder horns, hinges, screws, nuts and ...
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2008) 

Holden. Vectra C. 2.2. Delco Z22SE. Isuzu. Engine Y. 1.7 DT. Delco Y17DT. Isuzu. Engine Y. 1.7 DIT. Delco Y17DIT. KTM. X-Bow. 2.0 TFSI. Bosch MED9.1_can.
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2008 

In 2006 in was the other way round as Reid took the Silver home to .... Keith Williams did not have such an easy task for his medal. ... Best set in the 2006 Championships by less than 2 hundredths of a second, Janet ... to the top of the leader boar
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DA - 11958 - Worldwide - Mon site Web 

human readable/writeable configuration file, TFTP client, IP address security .... Software and Drivers download pages, linked from the SmartStart website at ..... Refer to URL http://hp.com/servers/proliantessentials or the various ProLiant ...
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DA - 11450 - Worldwide - Mon site Web 

http://h18004.www1.hp.com/products/servers/platforms/usb-support.html. Graphics ... processor to full virtual presence and control with graphical console and.
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consumer protection in hospitality travel and tourism pdf 

travel and tourism PDF Ebook, include : Contemporary Native American Cultural Issues. Contemporary Native American Communities, Convention De Limites Entre La Belgique Et Le Grand. Duch De Luxembourg Conclue Maestricht Le 7 Ao, Coreldraw Graphics Sui
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FR - awards press release AWS 

1 déc. 2016 - l'image de ce qui a été iniÉé jusque là -‐ les maires d'autres villes.” ... Les villes nominées. 1. LONDON C40 CiÉes Climate Leadership Group. North West Entrance, City-‐Gate House, 39-‐45 Finsbury Square, Level 7, London .... Dr. Fauzi
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6 les digischool hype awards 

1 oct. 2017 - Echos Entrepreneurs, Forbes,. France Télévisions… 6. LES DIGISCHOOL HYPE AWARDS,. Un générateur de retombées médias.
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6 les digischool hype awards 

1 oct. 2017 - L'accompagnement des jeunes Ã  l'entrepreneuriat devient un vecteur d'insertion professionnelle et .... Social Ads pour une amplification sur.
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Education Exhibitions Awards & Residencies Public Collections 

MFA Candidate (Printmaking), Indiana University, Bloomington, IN. BFA Print Media, Concordia University, Montréal, QC. Diplôme d'études collégiales, Visual ...
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