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The 4Ps in Marketing Planning Communication Decisions (Promotion)



Product Decisions



International Marketing Plan Distribution Decisions (Place)



Pricing Decisions



The Communication Process • Traditionally seller initiates the communication process • In long-term relationships the initiative comes from the buyer – If buyer has positive post-purchase experiences  place re-orders –  reverse marketing



From Seller to Buyer Initiative Caused by: Buyer initiative Sales revenue to seller



Caused by:



Buyer iniative (reverse marketing)



Seller initiative Seller initiative Past



Development of a relationship Present Buying and consuming products  Post-purchase Hollensen, 2007 experience
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The Communication Process • Key attributes of effective communication – Sender needs to • understand the purpose of the message • know the audience to be reached • know how the audience interprets the message



– ’Noise’ of rival manufacturers claims – ’Fit’ between medium and message • E.g. complex and wordy message suits press better than visual medium



Other Factors Affecting Communication • Language differences – Trade names, slogans, promotional materials etc – ”We take your bags and send them in all directions” (Danish airline company) – DAI YOUNG TRAVEL (former name of a Korean travel agency)



• • • •



Economic differences Sociocultural differences Legal and regulatory conditions Competitive differences



Major International Advertising Decisions Objectives setting



Budget decisions



Message decisions



Media decisions



Agency selection



Advertising evaluation
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Advertising • Most used when there is a large number of small customers; consumer markets • One-way method of communication • Advertising objectives can include – Increasing sales from existing customers – Obtaining new customers



Budget Decisions • Affordable approach / percentage of sales • Competitive parity approach – Duplicating the amount spent by major rivals



• Objective and task approach – Defining objectives and then tasks to reach the objectives – ’Theoretically correct’, but rarely used



Message Decisions • ~ Creative strategy • Defining the unique selling proposition (USP) to be communicated • Targeted affect on consumer behaviour • Can domestic campaign be used as basis – Is standardization possible?  reduced advertising costs



• Global ideas can be used with a modular approach (e.g. international symbols)
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Media Decisions • Mass media or target approach? • Depends on the target market’s – demographic and psychological characteristics – regional strengths of the product – seasonality of sales



• But also on – Reach; opportunity to see (OTS) – Frequency; avg number of exposures for each potential customer in a given time frame – Impact; compatibility between media and message



Profiles of Major Advertising Media Types Advantages Limitations Newspapers



Flexibility; timeliness; good local market coverage; broad acceptance; high believability



Short life; poor reproduction quality; small ”pass-along” audience



Television



Combines sight, sound and motion; appealing to the senses; high attention; high reach



High absolute cost; high clutter; fleeting exposure; less audience selectivity



Radio



Mass use; high geographic and demographic selectivity; low cost



Audio presentation only; lower attention than TV; nonstandardized rate structures; fleeting exposure



Profiles of Major Advertising Media Types Advantages Limitations Magazines



High geographic and demographic selectivity; credibility and prestige; highquality reproduction; long life; good ”passalong” readership



Long ad purchase lead time; some waste circulation; no guarantee of position



Outdoor



Flexibility; high repeat Limited audience exposure; low cost; low selectivity; creative competition limitations



Cinema



High attendance per capita in certain countries, no channel hopping



Relatively high cost, audience tied to films
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Agency Selection • Source of advice and assistance – Expert copywriters, photographers, designers etc



• National agencies vs large international agency • Choice criteria – Policy of the company – Nature of the advertising to be undertaken – Type of product



Advertising Evaluation • More challenging in international than in domestic markets – Because of the communication gap –  difficult to transfer testing methods –  sales results used as measure of advertising effectiveness



• Testing difficult, because advertising effect hard to isolate – Test markets (one or two markets with similar characteristics)



Public Relations • Both internal and external communications • Target groups wider than for other communication tools • Methods to gain PR – Contributing prizes at events – Event sponsorships – Press releases – Announcements of promotional campaigns – lobbying
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Public Relations – International Perspective Target groups



• • • • •



Employees Shareholders Suppliers Customers Environment (general public, government)



• • • •



•



Side range of cultural issues Degree of remoteness from headquarters Country-by-country or standardized handling? May have less knowledge of company, country of origin effects Wider range of general publics, host governments



Sales Promotion • Selling activities not regarded as advertising or personal selling • Usage is expanding rapidly, because of – Increasing competition – Higher levels of brand awareness  defend market shares – Improved retail technology – Greater integration of sales promotion, PR and conventional media campaigns



Sales Promotion in International Markets • Price discounts; can be used internationally in various ways • Catalogues/brochures; effective in far-away markets, close the distance gap • Coupons; used a lot in the U.S., but not allowed in all countries • Samples; may prevent misunderstanding over style, model etc • Gifts; countries limit the value of gifts, sometimes conditional premiums prohibited • Competitions; location of participants has effect on prize value, cultural aspects
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Sales Promotion in International Markets • Local laws can – Prohibit premiums or free gifts – Control the amount of discount givel at retail level – Require permits for all sales promotions



• Impossible to know specific laws in every country –  local lawyers and authorities should be consulted



Direct Marketing • Direct mail, telephone selling and marketing via the Internet • Rapid expansion due to – Development of mailing technologies – Escalating costs of other advertising forms ans sales promition – Increasing availability of good-quality customer lists – Development of IT technology (databases and desktop publishing)  low-cost in-house materials



Direct Marketing – Direct Mail • Flexible, selective, cost-effective mean • Size, content, timing can be varied • Cultural differences – U.S. uses widely, Europeans behind, Japanese see it too impersonal



• Also usable in B2B – With usage of databases and classification



• Telemarketing covers – Cold calling – Market surveys – Customer follow-ups



7



























des documents recommandant







[image: alt]





The 4Ps in Marketing Planning Distribution Decisions 

Nature of product. â€¢ Nature of demand/ ... members. â€“ High degree of control ~ own sales force, but also ... Managing and Controlling Distribution. Channels.










 


[image: alt]





The 4Ps in Marketing Planning Pricing Decisions International ... .fr 

Plan. Product. Decisions. Pricing. Decisions. Distribution. Decisions. (Place). Communication. Decisions ... Exchange rate fluctuations, inflation rates vary across ... Terms of business. Firm performance ... Currency fluctuations. â€¢ Business cycle










 


[image: alt]





managing the strategic marketing process 

most human beings -which might be morally regrettable but remains a fact- the ..... sovereignty- and market-driven organization whose behaviour and actions are ..... However, keeping in mind the multi-attribute product concept, the ...... Even where 










 


[image: alt]





The Rational Unified Process .fr 

spelling wrong while you are writing the code there will be none. Sure this kind of testing takes long time but it is compensated and rewarded in the end with a ...










 


[image: alt]





Navigating the Asylum Process in the US 

himself as the "best employee" at a hardware store in. Manhattan ... expresses her concern, "The one-year deadline is awful ... most people have no idea that they are ... No matter the form, however, they can be extremely damaging to their.










 


[image: alt]





Marketing & Communication 

BaccalaurÃ©at ES, LycÃ©e Saint Martin, Angers, 2010/2011. Formations. Centres d'intÃ©rÃªts. Voyage. Turquie, Tunisie, Allemagne, Espagne, Italie, Pologne, ...










 


[image: alt]





Marketing & Communication 

CrÃ©ation d'un web magazine : technique et contenus. - RÃ©daction d'articles ... LYCÃ‰E AUGUSTIN FRESNEL Caen (14), Juin 2009. - Option lourde : Histoire des ...










 


[image: alt]





City negates the planning process for Uptown ... - Sandy Hill IMAGE 

23 oct. 2015 - dans sa circonscription, on doit se prÃ©senter Ã  la table du prÃ©posÃ© Ã  la reception, lequel en vÃ©rifie ..... tions and arrange for a visit to this vibrant.










 


[image: alt]





City negates the planning process for Uptown ... - Sandy Hill IMAGE 

23 oct. 2015 - naires commerciaux et universitaires se font poser sur le site futur du projet immobilier Ã  usages multiples de la Cour .... en indiquant leur nom et leur numÃ©ro de tÃ©lÃ©phone. ...... She lost her mother when she was eight and her .










 


[image: alt]





Marketing Negotiations in France, Germany, the United 

The Germans, the English, the Americans, and the. French share .... used different labels for the PSA concept (e.g., in- tegrative ... FIGURE 1. Model of Buyer-Seller Negotiations. H9. Similarity of Buyer ...... New York: Ballantine Books. Inc.










 


[image: alt]





2. The Freezing Process in Plants 

degrees below the melting point of the solid phase and will freeze only upon the .... below the eutectic point prevents the separation of ice and liquid phases and ...










 


[image: alt]





Enhancing the innovation process in the automotive industry with a 

Its straightforward dialogue structure and limited choice of Basic Cooperative Functions ensure ... Collaborative functions of the MAGIE portal. Level. User. Short.










 


[image: alt]





2. The Freezing Process in Plants 

nucleation and the rate of crystal growth, both of which depend on the ... Salt and Kaku ... the entire solution freeze, with the formation of hydrated crystals.










 


[image: alt]





The creative process in engineering - Stephanie Buisine 

also be used to model technical/physical problems and find inventive solutions. ..... needs and expectations, refining the concept, strategically positioning the ...










 


[image: alt]





The role of women in the democratisation process and governance ... 

20 juin 2011 - Room: ASP 3 G 3. Draft Programme. 15:30 - 15:35. Introductory remarks by a member of the Committee on Foreign. Affairs (moderator) TBC.










 


[image: alt]





Communication et Marketing 

Développer le marketing territorial (développer une stratégie de positionnement du territoire en ... Le service rédaction/médias a assuré la réalisation du journal.










 


[image: alt]





Marketing the Global Economy 

will you head off to school or work in a Hyundai car, on a Huffy bike, or on the .... "Make a better mousetrap and the world will beat a path to your door. .... including decisions about product design and packaging; prices or fees; credit and.










 


[image: alt]





Communication, EvÃ©nementiel Marketing 

11 rue Jacquier 75014 Paris [email protected]. 06 30 61 03 55. Communication, EvÃ©nementiel. Marketing. Bilingue anglais. CompÃ©tences acquises.










 


[image: alt]





Automating the Tolerancing Process 

tolerance analysis application developed by Raytheon Systems Company. ... The tolerancing process begins with two competing pieces of information: the design ..... Pearson and Johnson families of distributions. ... A central tenet of concurrent engin










 


[image: alt]





Communication with Evidence in the Lab 

Jul 31, 2016 - ... and D. Lovallo (2012): â€œTo Review or not to Review? Strategic Thinking at the Box Office,â€� American Economic Journal: Microeconomics, 4,.










 


[image: alt]





Communication with Evidence in the Lab 

Jul 31, 2016 - A and company B compete in the cell phone market, where A is dominant. ... First, we find that receivers are overwhelmingly consistent ... perfect Bayesian equilibrium, the usual solution concept for the analysis of disclosure ...










 


[image: alt]





Broadening the Concept of Marketing 

selling of toothpaste, soap, and steel ... cietal activity that goes considerably beyond the selling of tooth- ..... goodwill for survival and have generally learned how.










 


[image: alt]





marketing interne et communication deux 

marketing interne et communication deux paradigmes au service du management ... au service du management des entreprises for free at our Online Library.










 


[image: alt]





ChargÃ©e de communication/marketing 

111, avenue Foch, 94120 Fontenay-sous-Bois. ChargÃ©e de communication/marketing. EXPÃ‰RIENCES PROFESSIONNELLES. FORMATION. COMPÃ‰TENCES.










 














×
Report The 4Ps in Marketing Planning The Communication Process ... .fr





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Signe






Email




Mot de passe







 Se souvenir de moi

Vous avez oublié votre mot de passe?




Signe




 Connexion avec Facebook












 

Information

	A propos de nous
	Règles de confidentialité
	TERMES ET CONDITIONS
	AIDE
	DROIT D'AUTEUR
	CONTACT
	Cookie Policy





Droit d'auteur © 2024 P.PDFHALL.COM. Tous droits réservés.








MON COMPTE



	
Ajouter le document

	
de gestion des documents

	
Ajouter le document

	
Signe









BULLETIN



















Follow us

	

Facebook


	

Twitter



















Our partners will collect data and use cookies for ad personalization and measurement. Learn how we and our ad partner Google, collect and use data. Agree & Close



