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PREAMBLE



What came next?



Filmmakers make documentaries for audiences, plain and simple, but in such a rapidly changing marketplace, discovering and buying documentaries for audiences is not so plain or simple. In 2014, Hot Docs launched Learning from Documentary Audiences: A Market Research Study (referred to throughout this study as DAR 2014), which surveyed viewing habits across Canada, drawing from thousands of completed questionnaires and a five-city focus group tour. We wanted to understand the people who were in the market for documentaries, to get to the bottom of how they discovered, shared, rented, purchased, and ultimately watched documentaries. In other words, how had the audience’s habits adjusted to market, industry, and cultural changes?



Four years later, we found ourselves in a changing marketplace and digital landscape. We observed Netflix as an industry and culturally dominant force, scooping up films for large figures out of major festivals. Meanwhile, docs had become (even) cooler. The doc film industry had experienced a series of theatrical documentary blockbuster hits, and grew exponentially.1



Via the 2014 study (available at https://www.hotdocs.ca/i/learning-from-documentary-audiences), Hot Docs discovered some illuminating insights from documentary audiences, who provided data-based evidence for many of our intuitive beliefs. We now had data to back up what we’d been positing. Documentary audiences, for example, were willing to pay for documentaries, if they could only find them. Contrary to broadcasters’ views of the marketplace, audiences put value and worth in documentaries. Discovering docs was still a challenge for audiences and they relied on film reviews and word of mouth to show them the way, but it was clear that they were eager to watch documentaries. The only thing really holding them back was a difficulty in finding and accessing documentaries in the first place. For filmmakers, the research affirmed the importance of marketing their films to audiences. It provided empirical proof of what we, as filmmakers and festival organizers, already knew: (a) audiences were hungry for more docs, and (b) they gave value and worth to documentaries, which should help encourage those who are funding them to work a little harder and invest even more. In response, Hot Docs designed Doc Ignite, a workshop series focusing on documentary marketing and audience engagement. We created tools that would help filmmakers work with publicists, distributors and agents to help promote their films across exhibition platforms. Additionally, we presented strategies to support integrated distribution for successful film releases. Hot Docs held these workshops across Canada and around the world, educating filmmakers and offering hands-on practical tools to improve exhibition and exploitation of their work, directed by the audience research.



Coupled with these commercial booms was a deepening movement to use documentaries to foster social impact. This movement aimed to mobilize audiences through non-fiction storytelling. Training, engagement, and funding opportunities for impact documentaries drove audience engagement campaigns that propelled the popularity of documentaries even more.2 We were curious to see how our audiences had adjusted to market, industry, and cultural changes. We wanted to know what changed in their relationship to documentaries. The result? This very report: Hot Docs Documentary Audience Research 2018. This latest piece of research necessarily builds on the prior research, but also adds a few new points of inquiry. This new document continues the story of documentary viewing in Canada and provides more insight into our understanding of the Canadian audience.



Goals of the Study This research, conducted by Leger on behalf of Hot Docs Canadian International Documentary Festival (Hot Docs), aimed to (a) understand the current viewing habits of the documentary audience in Canada, and (b) show how they have evolved from the last survey (i.e. DAR 2014).



Method An online survey of 3,607 Canadians who watch documentaries was completed between June 12 and July 30, 2018. The survey was collected in both English and French. A portion of the sample was collected via an open link disseminated by Hot Docs (n=3,106), while another portion was collected using Leger’s online panel (n=501). The margin of error for a study of this size is +/-1.6%, 19 times out of 20.



5 Where applicable, this year’s data has been compared to Hot Docs’ 2014 study, entitled Learning from Documentary Audiences: A Market Research Study, referred to in this study as DAR 2014. In that study, 3,271 Canadians were surveyed online between April and June of 2014, and the reported margin of error was +/-2.2%. Indicates a significant increase from 2014. Indicates a significant decrease from 2014.



Approach To allow for the greatest participation, the survey was promoted through social media and through the following outreach partners: ArtsLink NB, Atlantic International Film Festival, Available Light Film Festival, Belleville Downtown DocFest, BC Alliance for Arts + Culture, Calgary International Film Festival, Creative BC, DOXA Documentary Film Festival, The Harvard Seal Documentary Film Club, imagineNATIVE Film Festival, Inside Out, Knowledge Network, Lunenburg Doc Fest, National Film Board of Canada, National Screen Institute, NorthwestFest, Nunavut Film Development Corporation, Reel Asian International Film Festival, Rencontres internationales du documentaire de Montréal, TVO, Vancouver International Film Festival, and Yorkton Film Festival.



Limitations With the intention of reaching audiences who were already watching documentaries, this study was mainly limited to documentary audiences recruited via email or through the social media channels of Hot Docs (or one of its affiliate partners who agreed to participate in the online survey). For this reason, regional data is skewed towards the communities in which Hot Docs and/or its partner organizations are based, and may not represent the full scope of documentary viewiership across the country. This year, a larger percentage of rural and Quebec respondents was realized, but the numbers are still low relative to national averages (i.e. only 4% identifying as rural, and 6% from Quebec), so any regional differences still need to be interpreted with caution. As well, some of the affiliate partners enlisted to help broadcast the survey access link were not related to documentary film festivals. This may have an effect on the results this year. As an example, this year’s results show a decrease in viewers who attend a film festival. This result could be due to having more respondents



outside of the festival community (but who are still documentary viewers) being invited to complete the survey. Likewise, we show fewer viewers attending films in theatres than in 2014, despite the Hot Docs Ted Rogers Cinema reporting strong increases in viewership. This change, then, is likely due to the survey having more respondents from outside of Toronto this year. As a result, a direct comparison of the 2014 and 2018 demographic profiles (as it relates to the documentary viewer) is not possible due to the expansion of the survey base. That being said, several trends still persist in that women, urban dwellers, Ontario residents, higher-income, and higher-education individuals still define the respondent sample. Finally, the survey asked people questions pertaining to the “past three years.” (For example, “Compared to three years ago, do you watch more documentaries?”) This style of question was meant to be consistent with the 2014 wording of the questions, where questions also addressed the “past three years.” These questions were therefore not meant to fill the four-year gap between the two surveys and measure change specific to that time period.



Structure of the Report The main body of this report is divided into four sections: 1. Viewership, which describes who is viewing, what they are viewing, and how often. It also includes an analysis of platforms and devices used to view documentaries. 2. Discovering Documentaries, which discusses how viewers access and learn about new documentaries. 3. Paying for Documentaries, which presents when and how much viewers will pay for content. 4. Social Media, which describes how viewers use social media and interact with others when it comes to documentary viewing.



Respondent Profile
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Please take note that far more people who identified as women answered the survey than people who identified as men. Also, the vast majority of respondents hail from Ontario and live in an urban area. (Similarly, in 2014, respondents were concentrated in two provinces: Ontario and B.C., and only 2% had a rural postal code.)



GENDER



REGION



URBAN



88%



SUBURBAN 7%



28%



RURAL



4%



MALE



4%



72% FEMALE



16-34



31% 35-54



18% 55-69



Atlantic



British Columbia



AGE



19%



2%



17% 70 +



2% 3% 78% Alberta



Saskatchewan Manitoba



Ontario



6% Quebec



12%



21% 14% 17%



28%



25%6% 18% 83% HIGH SCHOOL OR LESS



Most respondents are highly educated individuals and report an above average household income relative to the YES average Canadian household.



HOUSEHOLD INCOME



1% 14% 17%



HAVE CHILDREN LIVING AT HOME



28%



12% 21% 14% 28% 25%



YES



12% 21% 14% 28% 25%



























des documents recommandant







[image: alt]





HD18 Doc Audience Report FR 












 


[image: alt]





HD18 Venue Fox 












 


[image: alt]





HD18 Venue Scarborough 












 


[image: alt]





HD18 Venue Revue 












 


[image: alt]





Categorizing Your Audience 

Sep 12, 2001 - A critical element of a good commerce site is a design built around a well- understood audience .... expectations than from actual user behavior. Roles that aren't .... your design targets and in your test routines. A more usable ...










 


[image: alt]





Audience - Alternative Police CFDT 

4 juil. 2016 - Nationale Ã©tait reÃ§ue par FrÃ©dÃ©ric LAUZE, MÃ©diateur de la Police. Nationale. L'objet de l'audience portait sur la situation actuelle des recours ...










 


[image: alt]





Audience - Alternative Police CFDT 

4 juil. 2016 - MÃ©diateur de la Police nationale. Vendredi 1er juillet 2016, une dÃ©lÃ©gation d'ALTERNATIVE Police. CFDT composÃ©e de Denis JACOB, ...










 


[image: alt]





DESIGN YOUR AUDIENCE 

Sep 12, 2001 - technologically (HTML versus embedded Shockwave files), visually .... We think the current color scheme is better, and to judge from our mail ...










 


[image: alt]





Global YouTube Audience Study - Offremedia 

Google Confidential and Proprietary. 2. 36%. YouTube users are slightly younger, online daily and more active than non-users are between. 18 and 34 years old.










 


[image: alt]





POSITION DOC french Compression:POSITION DOC french DH 

Insitute of Health Sciences, Thames Valley University, Londres, R-U ..... peut être appliquée en toute sécurité sur un membre inférieur, notamment s'il existe un.










 


[image: alt]





eval1prep doc 

-analyse fonctionnelle de FS4.9 (pages 2/8 et 3/8). -schÃ©ma structurel de la carte d'origine (page 7/8). -extraits de la notice technique du circuit intÃ©grÃ© LM386.










 


[image: alt]





DoC Sockets 












 


[image: alt]





la cgt organisation et audience depuis pdf 

PDF Ebook la cgt organisation et audience depuis Free Download, Save or Read Online la cgt organisation et audience depuis PDF file for free from our online ...










 


[image: alt]





Report 

18 mai 2016 - the oil sector, 727 in the mining sector). EITI Standard. ... Rule of open data web portal. ... Fast & Open Data of the 2013 Report. Video of the ...










 


[image: alt]





cour dappel de rouen audience solennelle rentree 

Save As PDF Ebook cour dappel de rouen audience solennelle rentree du 4 novembre 1879 discours leloquence today. And You can. Read Online cour dappel ...










 


[image: alt]





cour impacriale pau discours prononcac audience 

Read Online Now cour impacriale pau discours prononcac audience solennelle rentrace nov 1863 lespinasse Ebook PDF at our. Library. Get cour impacriale ...










 


[image: alt]





Audience solennelle d'installation - Journal Spécial des Sociétés 

15 avr. 2017 - à ces rencontres, à ces contacts directs ou à ...... et impartial, précis et détaillé permettant ...... d'occasion, la mécanique automobile,.










 


[image: alt]





cour des comptes audience solennelle de rentrace 

PDF Ebook cour des comptes audience solennelle de rentrace du 4 novembre 1873 discours la chambre paris au xvie siacle suivi note sur lorganisation les ...










 


[image: alt]





Audience SNDP DGS, vendredi 15 juin 2012 

Une dÃ©lÃ©gation du Syndicat National des Directeurs PÃ©nitentiaires a Ã©tÃ© reÃ§ue par madame Chritiane Taubira, garde des Sceaux, qui nous a accordÃ© une ...










 


[image: alt]





code thematique larcier audience judiciaire dbid 13irt 












 


[image: alt]





Audience solennelle d'installation - Journal Spécial des Sociétés 

15 avr. 2017 - Antoine Bullier, Professeur à l'Université Paris I Panthéon Sorbonne. Marie-Jeanne ... puis se poursuit à Lille deux ans plus tard, puis à.










 


[image: alt]





The GHSG HD18 study for patients with advanced stage Hodgkin 

Early unfavorable stages: CS I/II with risk factors*. â€¢ Advanced stages: CS III/IV; selected CS ... Stages III/IV; IIB with bulk or extranodal involvement. â€¢ 18-60 years.










 


[image: alt]





DoC SMT iSmart Controllers 












 


[image: alt]





DoC DPS D1 












 














×
Report HD18 Doc Audience Report





Your name




Email




Reason
-Select Reason-
Pornographic
Defamatory
Illegal/Unlawful
Spam
Other Terms Of Service Violation
File a copyright complaint





Description















Close
Save changes















×
Signe






Email




Mot de passe







 Se souvenir de moi

Vous avez oublié votre mot de passe?




Signe




 Connexion avec Facebook












 

Information

	A propos de nous
	Règles de confidentialité
	TERMES ET CONDITIONS
	AIDE
	DROIT D'AUTEUR
	CONTACT
	Cookie Policy





Droit d'auteur © 2024 P.PDFHALL.COM. Tous droits réservés.








MON COMPTE



	
Ajouter le document

	
de gestion des documents

	
Ajouter le document

	
Signe









BULLETIN



















Follow us

	

Facebook


	

Twitter



















Our partners will collect data and use cookies for ad personalization and measurement. Learn how we and our ad partner Google, collect and use data. Agree & Close



