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Gender Stereotypes Stem From the Distribution of Women and Men Into Social Roles Alice H. Eagly and Valerie J. Steffen Purdue University According to stereotypic beliefs about the sexes, women are more communal (selfless and concerned with others) and less agentic (self-assertive and motivated to master) than men. These beliefs were hypothesized to stem from perceivers' observations of women and men in differing social roles: (a) Women are more likely than men to hold positions of lower status and authority, and (b) women are more likely than men to be homemakers and are less likely to be employed in the paid work force. Experiments 1 and 2 failed to support the hypothesis that observed sex differences in status underlie belief in female communal qualities and male agentic qualities. Experiment 3 supported the hypothesis that observed sex differences in distribution into homemaker and employee occupational roles account for these beliefs. In this experiment, subjects perceived the average woman and man stereotypically. Female and male homemakers were perceived as high in communion and low in agency. Female and male employees were perceived as low in communion and high in agency, although female employees were perceived as even more agentic than their male counterparts. Experiments 4 and 5 examined perceptions that might account for the belief that employed women are especially agentic: (a) A double burden of employment plus family responsibilities did not account for this belief, and (b) freedom of choice about being employed accounted for it reasonably well.



Gender stereotypes, like other social stereotypes, reflect perceivers' observations of what people do in daily life. If perceivers often observe a particular group of people engaging in a particular activity, they are likely to believe that the abilities and personality attributes required to carry out that activity are typical of that group of people. For example, if perceivers consistently observe women caring for chilThe research reported in this article was supported by National Science Foundation Grants BNS-7711671, BNS7924471, and BNS-8023311. A preliminary report was presented at the meetings of the Midwestern Psychological Association, May 1982, and the American Psychological Association, August 1982. The authors thank Wendy Wood for help with the design and statistical analyses of Experiment 1; Vathsala Venugopalan for help with the statistical analyses of Experiments 1 and 2; and Barry Brumer, Deborah Rugs, Jan Schafer, Erik Bronner, and Gail Winbury for assistance in administering materials to subjects. The authors also thank Shelly Chaiken, Kay Deaux, Chester Insko, Dafna Izraeli, Laurie Lewis, Myron Rothbart, Wendy Wood, and two anonymous reviewers for their comments on a draft of the article. Requests for reprints should be sent to Alice H. Eagly, Department of Psychological Sciences, Purdue University, West Lafayette, Indiana 47907.



dren, they are likely to believe that characteristics thought to be necessary for child care, such as nurturance and warmth, are typical of women. Because most of people's activities are determined by their various social roles, stereotypes about groups of people should reflect the distribution of these groups into social roles in a society. Furthermore, certain stereotypes may reflect the distribution of groups into broader aspects of social structure such as social class. For example, beliefs about racial differences may be based at least in part on observations that racial groups differ in social class (Feldman, 1972; Smedley & Bayton, 1978; Triandis, 1977). In applying this social structural analysis to people's beliefs about gender, we faced two issues: (a) What is the content of stereotypes about women and men? (b) What are the major differences in the ways that women and men are distributed into social roles? Concerning content, we decided to restrict our focus to the beliefs about gender that, by virtue of the frequency with which they have been documented by research and amplified in theoretical discussions, appear to be most important.
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These beliefs concern communal and agentic personal qualities: Perceivers generally assume that men are oriented toward agentic goals and women toward communal goals (e.g., Bern, 1974; Block, 1973; Broverman, Vogel, Broverman, Clarkson, & Rosenkrantz, 1972; Spence & Helmreich, 1978). Following Bakan's (1966) discussion of this distinction, agentic qualities are manifested by self-assertion, self-expansion, and the urge to master, whereas communal qualities are manifested by selflessness, concern with others, and a desire to be at one with others. This distinction has been accorded considerable importance in theoretical discussions of gender (Bakan, 1966; Parsons, 1955) and in the development of measures of sex-typed and androgynous personalities (e.g., Bern, 1974; Spence & Helmreich, 1978). Furthermore, these beliefs about gender appear to be cross-culturally general (Williams & Best, 1982). To examine why women are perceived as communal and men as agentic, we considered two major differences in the distribution of females and males into social roles. The first of these differences is that women are more likely than men to hold positions at low levels in hierarchies of status and authority and are less likely to hold higher level positions. The second difference is that women are more likely than men to be homemakers and are less likely to be employed in the paid work force. Given the pervasiveness in natural settings of sex differences in status, it seems plausible that gender stereotypes stem from the tendency of perceivers to observe women in lower status roles than men. Such observations would be made in organizational settings in which the positions held by men tend to be higher in status and authority than the positions held by women (e.g., Brown, 1979; England, 1979; Kanter, 1977; Mennerick, 1975). Also, in family settings husbands tend to have an overall power and status advantage over wives (Blood & Wolfe, 1960; Gillespie, 1971; Scanzoni, 1982). Such differences in the status of men's and women's roles may be determining factors in beliefs about gender. Another reason for examining status differences is that recent research by Eagly and Wood (1982) demonstrated that the stereotypic beliefs that women are more easily influenced than are men and that men exert influence



more easily than do women (e.g., Broverman et al., 1972; Spence & Helmreich, 1978; Taylor, Fiske, Etcoff, & Ruderman, 1978) stem from perceivers' inferences that (a) women occupy lower status positions than men and (b) the lower an individual's status relative to other persons, the more that individual yields to their influence. To extend this analysis to the communal and agentic aspects of gender stereotypes, we hypothesized that people who are higher in status and authority have been observed to behave with less communion (selflessness and concern with others) and more agency (self-assertion and urge to master) than those who have lower status positions. Therefore, perceivers' observations that women occupy lower status positions than men may lead them to believe that women are more communal and less agentic than men. By a similar logic, the differing distributions of women and men into the roles of homemaker and employee may account for the stereotypic beliefs that women are communal and men are agentic. Because the labor-force participation rates of women (51.2%) and men (77.2%) still differ considerably (U.S. Department of Labor, 1980), perceivers are likely to have observed fewer women than men in employee roles and almost exclusively women in the homemaker role. The perception of women as less agentic and more communal than men would follow if employees have been observed to behave more assertively and masterfully than homemakers as well as less selflessly and supportively toward others. According to this analysis, the stereotypic differences between women and men should parallel the differences that people perceive between homemakers and employees. Some empirical support for this hypothesis is provided by Clifton, McGrath, and Wick's (1976) finding that the communal attributes ordinarily ascribed to women were assigned only to housewives and not to four other categories of women (female athlete, career woman, club woman, and "bunny"). The experiments that we have carried out to test these ideas share several features of design. To minimize demand characteristics stemming from subjects' knowledge of our hypotheses, each subject read a description of only one woman or man. In addition, the aspect of social roles presumed to account for gender stereotypes (hierarchical status, or oc-



GENDER STEREOTYPES cupation as a homemaker or employee) was varied: (a) In Experiments 1 and 2, which examined hierarchical status, some stimulus persons had high-status job titles and some had low-status job titles, and (b) in Experiment 3, which examined the homemaker-employee distinction, some stimulus persons were homemakers and others were employees. For other stimulus persons,, this stereotype-relevant aspect of the social role was omitted: (a) In the status experiments, the job title was omitted, and (b) in the homemaker-employee experiment, designation as a homemaker or employed person was omitted. It was in these experimental conditions, in which the role descriptions were omitted, that subjects should have manifested gender stereotyping. According to our analysis, perceivers view men and women stereotypicaUy in the absence of role information, because under such conditions the attributes ascribed to women and men reflect the differing social roles that underlie the stereotypes. In contrast, the addition of role descriptions to female and male stimulus persons prevents gender-stereotypic judgments if such descriptions (e.g., job titles) provide clearcut information about the aspect of social roles that ordinarily covaries with sex (e.g., hierarchical status). In the presence of such role information, the covariation of sex and role that is the implicit basis of gender stereotypes is removed, and role would determine perceivers' beliefs about people's attributes. Women and men who have the same role would be perceived equivalently. Experiments 1 and 2 Method Subjects In Experiment 1, 276 females and 208 males participated. Of these subjects, 256 were University of Massachusetts psychology students who participated in a laboratory setting to obtain extra-credit course points. An experimenter randomly selected the remaining 228 subjects by choosing on repeated occasions every fourth person seated in a University of Massachusetts coffee shop. In Experiment 2, 237 females and 243 males participated. One female and one male experimenter each randomly selected half of the subjects by choosing every fourth person seated in a coffee shop or general library at Purdue University. Especially in Experiment 1, the subjects sampled from the public campus locations included university staff as well as students. la the experiments reported in this article, 80% or more of the persons selected from such
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locations agreed to participate. Subjects' mean age was 22.30 years in Experiment 1 and 21.81 years in Experiment 2.



Procedure Each subject read a brief description of an employee (e.g., "Phil Moore is about 35 years old and has been employed for a number of years by a supermarket. He is one of the managers") and rated this stimulus person. The descriptions in Experiment 1 varied according to a 2 X 3 X 2 (female vs. male X high-status job title vs. lowstatus job title vs. no job title X bank vs. supermarket setting) factorial design. The design of Experiment 2 differed with respect to the setting variable, which had four levels because a medical clinic and a university department of biology were added. In the laboratory sessions of Experiment 1, a female experimenter administered materials to subjects in groups of about 25. Subjects first indicated their age and sex. To ensure that subjects thought carefully about the stimulus person, the experimenter had them "spend a moment thinking about" the stimulus person (after reading the description) and then write a few sentences about the person. Subjects then responded to the measures described below. At the public campus locations in both experiments, an experimenter approached each subject by asking her or him to participate in a study on "impressions of other people." After the subject had completed the questionnaire, the experimenter asked her or his-age and recorded this information along with the subject's sex.



Manipulation of Independent Variables Sex of stimulus person. The stimulus persons were either female or male. Sex was identified by sex-typed names (e.g., Sue Fisher, Phil Moore). Status of job title and setting of jab. The stimulus persons had either a high-status job title, a low-status job title, or no job title. To provide an internal replication of the design, the stimulus persons were described as employed by a bank or a supermarket and, in Experiment 2, also by a medical clinic or a university department of biology. The high- and low-status job titles for these settings were vice-president and teller, manager and cashier, physician and x-ray technician, and professor and lab technician, respectively.



Measuring Instruments1 Beliefs about stereotypic attributes. Using 5-point scales, subjects rated the stimulus persons on 18 attributes, presented either as personality characteristics (Experiment 1) or as.attributes of on-the-job behavior (Experiment 2). Each on-the-job rating scale was preceded by a question asking how much of the attribute the stimulus person exhibited on the job (e.g., "How competitive do you think this person is on the job?").



' For all experiments, measures are listed in the order in which they were administered.
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Attributes were selected primarily from the Personal Attributes Questionnaire (Spence & Helmreich, 1978) to ensure that they (a) represented gender stereotypes and (b) included both communal and agentic qualities. A factor analysis (varimax orthogonal rotation) of subjects' ratings was performed for each of the five experiments in this series. All analyses yielded similar two-factor solutions. One factor, labeled communal, accounted for an average of 17.4% of the variance in the five experiments, and another factor, labeled agentic, accounted for an average of 23.9% of the variance. Although various other labels have been used by researchers to characterize these dimensions (e.g., expressiveness vs. instrumentality, social orientation vs. task orientation, and femininity vs. masculinity), none provided as close a match to the actual content of the factors as did Bakan's (1966) terms, communion and agency. The measure of perceived communion was the mean of each subject's ratings on the attributes that (in the five experiments) consistently loaded highly on the communal factor: kind, helpful, understanding, warm, aware of others' feelings, and (in all but Experiment 1, which omitted this attribute) able to devote self to others. The measure of perceived agency was the mean of each subject's ratings on the attributes that consistently loaded highly on the agentic factor: active, not easily influenced, aggressive, independent, dominant, self-confident, competitive, makes decisions easily, never gives up easily, and (in all but Experiment 1, which omitted this scale) stands up well under pressure. These measures had satisfactory internal consistency: The mean values of coefficient alpha (Cronbach, 1951) in the five experiments were .84 for communion and .86 for agency. The findings of all five experiments are presented in terms of these measures. Because few significant effects were obtained on several rating scales not included in these measures, these findings will not be reported. Inferred job status. In the laboratory portion of Experiment 1 and in Experiment 2, subjects estimated (in dollars) the stimulus person's annual salary. In Experiment 2, for stimulus persons who had no job title, subjects also gave their "best guess" concerning the individual's job title. Coders blind to the experimental conditions divided the job titles into (a) a high-status category consisting of jobs that either included an administrative or managerial component or required high-level technical skills and (b) a low-status category of other jobs. Coders agreed on approximately 95% of these relatively objective judgments, and disagreements were resolved by discussion. In the laboratory portion of Experiment 1, subjects also rated the status of the stimulus person's job on a 15-point scale ranging from low status to high status.2



Results The principal data analyses were Sex of Stimulus Person X Status of Job Title X Setting analyses of variance (ANOVAS). Because no significant effects occurred in Experiment 1 for locale in which stimulus materials were administered (coffee shop vs. laboratory), this variable was dropped from the analyses re-



ported here. Also, analyses including subject sex as an additional variable yielded very few differences between female and male subjects for any of the experiments in this series.3 Therefore, this variable was also dropped from all analyses reported in this article. Finally, because analyses including experimenter (female vs. male) as an additional factor yielded very few effects in Experiment 2 (or in Experiments 3 and 5, which also used one experimenter of each sex), this variable was dropped from all reported analyses. Inferred Job Status Salary estimates. On subjects' estimates of the stimulus persons' salaries, the main effects of sex of stimulus person and status of job title were highly significant for both Experiments 1 and 2.4 Women were judged to have lower salaries than men: For Experiment 1, Ms = $12,154 versus $15,425, respectively, F(\, 244) = 27.24, p < .001, and for Experiment 2, Ms = $19,749 versus $23,535, respectively, F(\, 449) = 15.29, p < .001. Consistent with the significant main effects of status—for Experiment 1, F(2, 244) = 50.58, and for Experiment 2, F(2, 449) = 137.28, ps < .001—persons with high-status job titles were judged to earn considerably more than persons whose job titles were not given, who



2 Because this rating-scale measure proved insensitive to differences between conditions, it was not included in additional studies and will not be discussed further. 3 The absence of Sex of Subject X Sex of Stimulus Person interactions is noteworthy in view of research suggesting that in-group members perceive in-groups more favorably and less stereotypically and homogeneously than they perceive out-groups (e.g., Brewer, 1979; Tajfel, 1981; see also Park & Rothbart, 1982, regarding perceptions of women and men). Perhaps this in-group-out-group bias is a manifestation of the self-enhancing tendency in person perception (e.g., Zuckerman, 1979) and occurs when respondents rate in-group members as they would rate themselves. It is likely that in the present experiments, subjects merely retrieved their concepts of various groups of people (e.g., male bank tellers, employed women, average men) and did not treat themselves as exemplars of the same-sex categories. 4 Because the variance of subjects' salary estimates was extremely heterogeneous, with larger means associated with larger variances, analyses were performed on the logarithm of the salaries in all experiments in this series. There was no serious heterogeneity on the other dependent variables in these experiments.
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in turn were judged to earn more than persons with low-status job titles: For Experiment 1, Ms = $19,236 versus $11,773, p < .001, and $11,773 versus $10,120, p < .025; for Experiment 2, Ms = $32,057 versus $18,548, p< .001, and $18,548 versus $14,359, p < .001. The Sex X Status interactions were nonsignificant, F(2, 244) = 1.64 and P(2, 449) = 1.61. The findings that women were judged to have lower salaries than men, regardless of whether job titles were indicated, suggest that the salary estimates may have functioned largely as a measure of perceived wage discrimination. To provide clear-cut evidence that lower status was associated with women more than with men, the tendency to ascribe lower salaries to women should have been especially strong in conditions omitting job titles, in which the typical status difference was not countered by information that equated women's and men's jobs. Thus the absence of the expected Sex X Status interaction in Experiment 1 led us to include a purer indicator of status, job title guesses, in Experiment 2. Job title guesses. For stimulus persons without job titles in Experiment 2, a greater proportion of subjects' job-title guesses were categorized as high status (vs. low status) for male than for female stimulus persons. Highstatus job titles were ascribed to 48 men and 30 women, and low-status job titles were ascribed to 30 men and 39 women. A loglinear analysis of the cell frequencies (Bishop, Fienberg, & Holland, 1975; Davis, 1974) revealed a significant likelihood ratio chi-square (G2 = 4.82, p < .05) for the interaction between sex of stimulus person and judged job-title status. Thus the job-title measure of inferred status yielded clear evidence that without knowing job titles, subjects inferred that women held lower status positions than men. Beliefs About Stereotypic Attributes



739



Table 1 Mean Ratings of Stereotypic Attributes of Female and Male Employees Who Varied in Status of Job Title: Experiment 1 Stimulus person Female Communal Agentic Male Communal Agentic



High status



Low status



No title



3.55 3.74



3.59 2.63



3.69 2.85



3.41 3.52



3.58 2.43



3.48 2.78



Note. Means are on a 5-point scale; larger numbers indicate greater communion or agency. Cell ns ranged from 78 to 85. For communal, MS, = 0.54; for agentic, MS, = 0.44.



3.34, F(l, 456) = 9.95, p < .002. Consistent with a significant Sex X Status interaction in Experiment 2 only, F(2,456) = 3.46, p < .05, this stronger communal tendency was ascribed to women (vs. men) with low-status or no job titles (ps < .01 or smaller) but was nonsignificant with high-status job titles. On agency, the main effects of sex and status were highly significant in both experiments. Women were perceived as more agentic than men: For Experiment 1, Ms = 3.08 versus 2.92, respectively, F(\, 472) = 7.80, p < .005; for .Experiment 2, Ms = 3.53 versus 3.37, F[l, 456) = 9,99, p < .002. Consistent with the significant main effects of status—for Experiment 1, F(2, 472) = 121.01, and for Experiment 2, F(2,456) = 21.33.ps < .001—persons with high-status job titles were perceived as Table 2 Mean Ratings qfOn-the-Job Behavior of Female and Male Employees Who Varied in Status of Job Title: Experiment 2 Stimulus person



High status



Low status



No title



Subjects' mean ratings of the stimulus per- Female sons' communion and agency appear in Tables 3.57 Communal 3.48 3.53 1 and 2. On communion, the main effect of Agentic 3:77 3.37 3.46 sex of stimulus person was marginally signif- Male 3.51 3.21 3.30 Communal icant in Experiment 1 and significant in ExAgentic 3.61 3.25 3.23 periment 2. Women were perceived as more communal than men: For Experiment 1, Ms = Note. Means are on a 5-point scale; larger numbers indicate 3.61 versus 3.48, respectively, F(l, 472) = 3.71, greater communion or agency. All cell «s = 80. For comp < .06; for Experiment 2, Ms = 3.53 versus munal, MS, = 0.41; for agentic, MS, = 0.34.
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more agentic than persons whose job titles were not given or persons with low-status job titles: For Experiment 1, Ms - 3.63 versus 2.81 for high-status versus no job title and 3.63 versus 2.53 for high- versus low-status job title, respectively, ps < .001; for Experiment 2, Ms = 3.69 versus 3.36, and 3.69 versus 3.30, respectively, ps < .001. In Experiment 1, the contrast between the no job title and lowstatus job title conditions was also significant (p < .001).5 Discussion Several aspects of these findings are unfavorable to the hypothesis that the stereotypes of female communion and male agency stem from having observed women in lower status roles than men. First, our status-difference explanation of gender stereotypes implies that perceptions of lower status persons resemble those of average women and that perceptions of higher status persons resemble those of average men. This expectation was only partly confirmed: Persons with low-status job titles were perceived as considerably less agentic than persons with high-status job titles, but there was no difference in communion. The second and most surprising aspect of the findings that discount the status hypothesis is the counterstereotypic effect that the sex of the stimulus persons had on the ascription of agentic traits. Women were perceived as more agentic than men despite the perceptions that (a) women earn less than men and hold lower status positions and (b) persons in lower status positions are less agentic than persons in higher status positions. Furthermore, women were perceived as more communal than men, even though persons in lower and higher status positions did not differ in perceived communion. These perceived sex differences were relatively small, despite their statistical significance. The differences were no larger than .19 on a 5-point scale, with an effect size (d) of .30 (Cohen, 1977). Nevertheless, several aspects of the experiments promote confidence in the reliability of the findings. First, the generalizability of the findings across subjects recruited at two universities and by two different methods (subject pool and random sampling at public campus locations) reduces the likelihood that artifacts arose from particular subject populations. Second, the generalizability



of the findings across four organizational settings reduces the likelihood that artifacts arose from beliefs about particular work environments. Third, the generalizability of the findings across two different types of ratings (personality traits and on-the-job behavior) reduces the likelihood that artifacts arose from insufficient sensitivity of global trait ratings. Because inferences from job titles to attributes of on-the-job behavior should be easier and more direct than inferences from job titles to personality traits, the job behavior ratings of Experiment 2 should have maximized the possibility of obtaining any effects of explicit and implicit variation of job status. Our findings may be more consistent with the hypothesis that distributions of women and men into homemaker and employee roles underlie gender stereotypes. Because all of the stimulus persons presented in Experiments 1 and 2 were described as employed, the relative absence of gender-stereotypic perceptions may reflect the inclusion of this information about occupational role. Therefore, our third experiment tested the hypothesis that gender stereotypes stem from perceivers' observations of the distribution of women and men into the roles of homemaker and employed person. In this experiment, some female and male stimulus persons were described as employees and some as homemakers, and the occupation of others was not indicated. One implication of the homemaker versus employee explanation of gender stereotypes is that the differences perceived between persons in these two occupational roles parallel the stereotypic differences between women and men. Therefore, homemakers were expected to be perceived as more communal and less agentic than employed persons. It also follows that women and men are perceived stereotypically when their role assignment as home-



5 In Experiments 1 and 2, several effects of employment setting were also obtained on beliefs and on inferred status. Only one of these effects involved the sex of the stimulus persons. Consistent with this Sex X Setting interaction obtained in Experiment 2 on perceived agency (p < .01), subjects rated women's behavior as more agentic than men's in the bank and the supermarket (ps < .01), as marginally more agentic than men's in the university department of biology (p < .09), but not different from men's in the medical clinic.
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maker or employee is unknown, because perceivers have observed that more women than men are homemakers and fewer women are employees. Furthermore, the homemakeremployee analysis implies that women and men are perceived similarly if they have the same occupational role, that is, if both are homemakers or both are employees. Yet, consistent with the agency findings of the first two experiments and inconsistent with our social role analysis, we expected that female employees would be perceived as somewhat more agentic than male employees. We were less confident that female employees would be perceived as more communal because of the marginal significance of this finding in Experiment 1. The design of our third experiment also allowed us to examine two possible explanations of the relatively high agency ratings of employed women. One explanation is that repondents are no longer willing to derogate women on stereotype questionnaires because of changes in attitudes toward women, greater wariness about revealing one's stereotyping, or possibly other causes. This explanation implies that it would be impossible to replicate the stereotypes of women and men obtained by other investigators (e.g., Broverman et al., 1972; Spence & Helmreich, 1978). The inclusion of average woman and average man cues in our third experiment allowed us to examine this issue. According to another explanation for the high level of agency ascribed to employed women, subjects believed that women are less likely to be employed than men and therefore inferred that higher standards are applied to women than to men by employers (or by women themselves) when women are selected for jobs. This selection hypothesis implies that people who are thus highly selected (or selfselected) for a role are believed to be more extreme in role-relevant characteristics. If agentic qualities are believed to be relevant to job success, employed women would be perceived as being more agentic than employed men. It also follows that male homemakers would be perceived as being more communal than female homemakers (provided that communal characteristics are believed to be relevant to the homemaker role). The inclusion of homemaker stimulus persons (as well as



employees) allowed us to examine these selection considerations. The greater agency ascribed to employed women (vs. men) is not plausibly explained in terms of a belief that discrimination makes it necessary for female employees to be more qualified than their male counterparts. People are likely to believe that discrimination exists in relation to high-status positions or other male-dominated jobs, for which traditionally there were barriers excluding or discouraging women. However, in Experiments 1 and 2, subjects were found to believe in women's superiority in agentic qualities when low-status as well as high-status job titles were given. It seems unlikely that subjects believed that women face discrimination in obtaining the low-status positions used in our research (e.g., bank teller, supermarket cashier). Experiment 3 Method Subjects A total of 108 females and 132 males participated. One female and one male experimenter each randomly selected half of the subjects by choosing persons seated in a coffee shop or general library at Purdue University. The subjects' mean age was 21.61 years.



Procedure Each subject read a brief description (e.g., "an average man" or "an average woman who is employed full-time") and rated this stimulus person. The descriptions varied according to a 2 X 3 (female vs. male X employee vs. homemaker vs. no occupational description) factorial design.



Manipulation of Independent Variables Sex of stimulus person. The stimulus persons were described as an average woman or as an average man. Occupation of stimulus person. The stimulus persons were described as employed full-time, or as caring for a home and children and not employed outside of the home, or no occupational description was provided.



Measuring Instruments Beliefs about stereotypic attributes. The measures described for Experiment 1 were used. Inferred likelihood of employment. For the stimulus persons for whom no occupational description was provided, subjects indicated on an 11-point scale, ranging from 0% chance to 100% chance, the likelihood that the person was employed full-time. Inferred job status. For stimulus persons described as employed full-time, the salary measure described in Experiment 1 was used.
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Results The principal data analyses were Sex of Stimulus Person X Occupation of Stimulus Person ANOVAS.



Table 3 Mean Ratings of Stereotypic Attributes of Females and Males Who Varied in Occupation: Experiment 3 No



Inferred Likelihood of Employment and Inferred Job Status Subjects who received no occupational information about the stimulus person inferred that the woman was less likely than the man to be employed full-time (Ms = 56.50% vs. 79.75%, respectively), F(l, 78) = 30.39, p < .001. Subjects who rated employees ascribed lower salaries to the woman (M = $15,615) than the man (M= $21,193), F(\, 78) = 13.06, p< .001.



Stimulus person Female Communal Agentic Male Communal Agentic



Employee Homemaker



occupational description



3.31 3.69



4.22 3.02



3.81 3.00



3.39 3.40



4.11 2.90



3.03 3.46



Note. Means are on a 5-point scale; larger numbers indicate greater communion or agency. All cell ns = 40. For communal, MS, = 0.33; for agentic, MSe = 0.31.



planned contrasts, employees (regardless of their sex) were perceived as more agentic than Subjects' mean ratings of communion and homemakers (ps < .001 for female and male agency appear in Table 3. On communion, stimulus persons). In addition, for stimulus the significant main effects of sex, F(\, 234) = persons without an occupational description, 13.32, p < .001, and occupation, F(2, 234) = the traditional gender stereotype of the man 49.08, p < .001, should be interpreted in the as more agentic than the woman was obtained context of a significant Sex X Occupation in- (p < .001). The female employee was perceived teraction, F(2, 234) = 12.34,p < .001. These as more agentic than the male employee (p < effects are best described in terms of the .025), whereas the female and the male homeplanned contrasts implied by the hypotheses. maker were not perceived to differ. The agentic As expected, homemakers, regardless of their tendency of the woman without an occupasex, were perceived as more communal than tional description did not differ from that of employees (p < .001 for female stimulus per- the female homemaker but was less than that sons; p < .005 for male stimulus persons). In of the female employee (p < .001). The agentic addition, for stimulus persons without occu- tendency of the man without an occupational pational descriptions, the traditional gender description was greater than that of the male stereotype of the woman as being more com- homemaker (p < .001) but not different from munal than the man was obtained (p < .001). that of the male employee. The female and male employees were not perThese ANOVA findings are generally consisceived to differ in communion, nor were the tent with the theory that gender stereotypes female and male homemakers. The communal stem from the observed distribution of women tendency of the woman whose occupation was and men into homemaker and employee roles. not given was less than that of the female Therefore, it is worthwhile to examine the homemaker (p < .001) but greater than that correlations between (a) inferred role distriof the employed woman (p < .001). The com- butions of the stimulus persons who lacked munal tendency of the man whose occupation occupational descriptions and (b) the ascripwas not given was less than that of the male tion of gender-stereotypic attributes to them. homemaker (p < .001) or of the employed Overall, the higher the inferred likelihood that man (p < .005). the average woman or man was employed, the On agency, the significant main effect of lower was her or his communion, r(78) = —.34, occupation, F(2, 234) = 21.88, /? 
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