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Esso brand guidelines - Studio Azura

The Guide can be used in applying the identity to most stand-alone applications without other reference. However, this guide is not intended to replace the full. Corporate Identity Manual. That book contains a wealth of information and context that cannot possibly be con- tained in a guide of this size. If you have questions ... 
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Introduction



Corporate signatures



This Quick Reference Guide offers guidelines for applying the visual identity of the Imperial Oil Foundation and using its name in written text.



The combination of the Esso Oval and the special “Imperial Oil Foundation” or “Fondation l’Impériale” graphic wordmark is called a corporate signature.



The Guide can be used in applying the identity to most stand-alone applications without other reference. However, this guide is not intended to replace the full Corporate Identity Manual. That book contains a wealth of information and context that cannot possibly be contained in a guide of this size.



There are four basic signature designs: – English only – French only – English/French – French/English



If you have questions about the use of the logo that this guide doesn’t answer please contact the Imperial Oil Foundation. Note: Digital artwork of the various signature designs may be obtained from the Imperial Oil Foundation. Ce guide est également publié en français.



Imperial Oil Foundation



Fondation l’Impériale



Each basic signature design is available in a range of acceptable Imperial Oil Limited color variations. The identity matrix below shows the only acceptable basic signature designs you may use. Any combination not shown is unacceptable. Each signature – in every color combination – is also available with one of two alternate trade mark declarations for use in specific circumstances. Be sure the version you use is appropriately marked for its purpose.



Imperial Oil Foundation



Fondation l’Impériale



Fondation l’Impériale



Imperial Oil Foundation
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Trade mark indication



Asterisk



Canada’s trade mark laws make it necessary to indicate The signature version marked with an asterisk is the the ownership of a trade mark that is used by another preferred version for use by third parties. It must always party. This has application to Imperial Oil Limited be accompanied by a specifically worded trade mark since most of our trade marks are owned by Imperial Oil disclosure statement as a footnote: Limited but used by affiliated entities under license * Registered trade mark of Imperial Oil Limited. (such as the Imperial Oil partnership, in particular.) Used under license. There are three ways to use the signatures to address In French: specific situations. The full range of signature variations * Marque déposée de la Compagnie Pétrolière Impériale is available in each of the forms listed: Ltée. Utilisée sous license. – No marking – Asterisk This requirement applies to the use of the trade mark – Trade mark symbol on all advertising and promotional material, whether produced by any Imperial Oil entity or by a third party. No marking



This version may only be used by Imperial Oil Limited, and then only in cases where the trade mark is used as a trade name (e.g., on stationery, business cards or signs) on corporate, non-promotional materials. It may not be used to recognize the participation of the Imperial Oil Foundation on any materials created by a third party.



Trade mark symbol



The alternate version of the signature is marked by a trade mark symbol in the appropriate language or languages (TM in English and MD in French or combined for dual language signatures). This version may be used only where space limitations or reproduction methodology cannot accomodate the disclosure statement (e.g., t-shirts, promotional items).



No marking This version may only be used by Imperial Oil Limited when it is used as a trade name on corporate business materials.



Asterisk + footnote For use by third parties in all instances and by any Imperial Oil entity except the Limited company on advertising and promotional materials. * Registered trade mark of Imperial Oil Limited. Used under license.



TM



Trade mark symbol For use only where physical or technical limitations preclude the use of the trade mark disclosure footnote.
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Using our name in text



There are some important differences between the English and French graphic signatures and the way our name is used in written text. Always use the name in full: Imperial Oil Foundation. Do not abbreviate the name to “Imperial Oil”, “Imperial” or “Foundation”.



There is no restriction on typeface, size or weight for the text style of promotional materials that incorporate our name produced by third parties so long as it is clearly legible. No version of the graphic signature – in whole or in part – may ever be incorporated into written text or headlines. This includes the Esso oval and the “Imperial Oil Foundation” logotype in either French or English.



In English our written name appears in a form similar to the graphic signature. We are referrred to as the Imperial Oil Foundation. The French graphic signature uses a familiar short form of our name. This version of the name may not be used as written text. In written text you must use the full French name: Fondation Pétrolière Impériale.



In English text our name always appears as



Imperial Oil Foundation In French text our name always appears as



Fondation Pétrolière Impériale No version of the graphic signature – or any part of it – may ever be used in written text.



Thanks to the Thanks to the



. Imperial Oil Foundation.



Thanks to the Imperial Oil Foundation.
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Color combinations



Illustrated below are the only ways in which you may apply color to the corporate signatures (Note: These color rules apply to all versions of the corporate signature. For the sake of brevity they are illustrated here using only one of the acceptable versions).



For process color (CMYK) simulation, the following formulas should be used: • Esso red



100% process magenta, 90% process yellow • Esso blue



100% process cyan, 60% process magenta Imperial Oil has two special corporate colors: Esso red and Esso blue. A precise visual match to the corporate colors must be achieved no matter which medium your project requires. Color swatches on both coated (shiny) and uncoated (matte) paper have been included in this guide for that purpose.



If you are using the PANTONE®* Matching System for printing inks, you may substitute the following colors: • Esso red



PANTONE 485 • Esso blue



PANTONE 293



0%



40%



Be sure to use the correct version of artwork for your background. A regular signature of any color may not be used on any background darker than the equivalent of 40% black.



PANTONE® and other Pantone, Inc. trade-



marks are the property of Pantone, Inc.



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



Imperial Oil Foundation



100%
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Clear space



To be sure the Imperial Oil Foundation signature is always clearly recognizable it must be seen as separate from the other visual material that surrounds it. Other graphics, text, headlines, etc., as well as the edge of a page or the edge of a photograph or illustration must be kept at least a minimum distance away from the signature. This space is equal to the height of the “E” in “Esso” left on each side of the signature. You may always leave more than the minimum required distance but you may not leave less. The clear space requirement applies to all versions of the signature. The minimum clear space area is shown as a non-printing line in supplied Encapsulated PostScript (EPS) artwork files and as a solid white background in JPEG files.



Unacceptable interpretations



Imperial Oil Foundation



Don’t add graphics of any sort to a signature.



Im Fo pe un ria da l O tio il n



Don’t enclose the signature in any shape or outline.



Imperial Oil Foundation



Don’t use a busy, complex background that interferes with legibility.



Don’t place a signature on an angle.



Imperial Oil Foundation



Imperial Oil Foundation



Don’t use any colors or color relationships not specified in this guide.



Don’t change the value of the colors. They should not be lightened or darkened.



Imperial Oil Foundation



Don’t add shadows or any other 3D effects.



Imperial Oil Foundation



Don’t separate the elements of a signature.



Imperial Oil Foundation



Don’t change the size or proportional relationships of the elements.



Always use the official master artwork files issued by the Imperial Oil Foundation to reproduce the signature. Neither alter or add to the signature, nor create your own version of it. These illustrations show many – but by no means all – common errors you must avoid. If you have questions please contact a corporate identity coordinator prior to incorporating the signature in a design. Remember that our ownership of our trade marks depends on using them correctly. Also remember that they are our most tangible link with the public. If we present the company and its products in an inconsistent and confusing way, those perceptions are the ones that will be associated with us.
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Color matching



Different media, such as offset printing inks, opaque and translucent sign materials, plastic and paint have no real common denominator when it comes to specifying exact colors. The Imperial Oil colors must be matched as closely as possible in whatever medium you are working in. Color swatches for visual matching are supplied here. Keep in mind however, that the specific materials and methods of any project will affect the way the color applied to them may finally appear. Variables like different grades of paper and plastic, different printing and manufacturing processes and different lighting conditions will always affect the end result quite noticeably.



Caution: Prolonged exposure to light and/or heat will alter these colors significantly.



Imperial Oil Foundation



Esso red



Color reproduction must visually match this swatch



Fondation l’Impériale



Rouge Esso



Esso red



Rouge Esso



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Bleu Esso



Imperial Oil Foundation



Esso blue



Fondation l’Impériale



Bleu Esso



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Esso red



Color reproduction must visually match this swatch



Fondation l’Impériale



Fondation l’Impériale



Color reproduction must visually match this swatch



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Imperial Oil Foundation



Esso blue



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Color reproduction must visually match this swatch



Fondation l’Impériale



Imperial Oil Foundation Color reproduction must visually match this swatch



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Imperial Oil Foundation



For specific details about color matching for different types of materials contact the Imperial Oil Foundation.



Imperial Oil Foundation



Esso blue



Color reproduction must visually match this swatch



Rouge Esso



Fondation l’Impériale Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Bleu Esso
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Goudy Italic Goudy Bold Italic



Univers 45 Univers 55 Univers 65



Univers 46 Univers 56 Univers 66



Univers 47 Univers 57 Univers 67



Univers 48 Univers 58 Univers 68



Imperial Oil Foundation



Esso red



Color reproduction must visually match this swatch



Fondation l’Impériale



Rouge Esso



Esso red



Rouge Esso



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Univers™



The Univers and Univers Condensed families should be used as the sans serif typeface for all of our marketing communications (see Section 8.0 of the Corporate Identity Manual for more information.)



Imperial Oil Foundation



Esso blue



Fondation l’Impériale



Bleu Esso



Imperial Oil Foundation



Esso blue



Fondation l’Impériale



Bleu Esso



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Esso red



Color reproduction must visually match this swatch



Fondation l’Impériale



This typeface is also often referred to simply as “Goudy”. It is the preferred serif typeface for all of our marketing communications (see Section 8.0 of the Corporate Identity Manual for more information.)



Color reproduction must visually match this swatch



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Imperial Oil Foundation



Goudy Oldstyle



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Color reproduction must visually match this swatch



Fondation l’Impériale



Imperial Oil has a preferred range of typefaces as part of our corporate identity program.



Color reproduction must visually match this swatch



Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Imperial Oil Foundation



Typography



Imperial Oil Foundation



Esso blue



Color reproduction must visually match this swatch



Rouge Esso



Fondation l’Impériale Toute reproduction de cette couleur doit correspondre visuellement à l’échantillon ci-contre.



Bleu Esso
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BRAND GUIDELINES 

The monogram must have a tone 0% darker or lighter than the background, regardless of .... feum vercin hent praesto cor sis nulla faccummy niamet aut alit la.
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CORPORATE IDENTITY GUIDELINES BRAND BASICS 1.1 

than half the height of the "S" letter. BRAND BASICS ... It represents quality, reliability and leadership. ... are derived from its height and width. A minimum of free ...
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RappoRt annuel 2009 - Esso 

1 juil. 2010 - vers les dÃ©pÃ´ts pÃ©troliers par des moyens de transport dits massifs ... la technologie SCR (Selective Catalytic Reduction) pour rÃ©duire les ...
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convention du consortium esso 

PÃ©troliÃ¨res ou son reprÃ©sentant qualifiÃ© ; Ã  la date de signature de la prÃ©sente ... "Programme Annuel de Travaux" signifie le document descriptif des OpÃ©rations.
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Guidelines 

group should be ready to provide as much information about itself as possible. ... If necessary, the name and telephone number of someone in the group who speaks .... arrangements, eg. the exact amount of pocket money/expenses, and the ...
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Liasse fiscale ESSO SOCIETE ANONYME FRANCAISE 

CrÃ©ances rattachÃ©es Ã  des participations. BB. BC. Autres titres immobilisÃ©s. BD ... 598 000. 290 000. 290 000. 11 610 000. 1 230 000. 10 380 000. 34 775 000.
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Brands, Brand Management .fr 

brand packaged cracker, in 1899 (Cahn 1969, Chapter 2). H.J. Heinz .... employees. In the cases of ... the carrot of emphasizing the benefits to all, as brands in- creased ...... Cahn, William (1969), Out of the Cracker Barrel: The Nabisco. Story.
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Brand Content StratÃ©gique 

d'Ã©conomie puis de sÃ©miologie, en France et un MA en Broadcast management aux Etats Unis, puis, plus tard, une Â« Advanced Executive Education in Change.
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brand valuation series - brandZ 

Source: BrandZ™ / Kantar Millward Brown. This is a brand with more than a century of heritage behind it, and has had the same tagline – “Because you're worth it” – for 46 years. But L'Oréal Paris stays relevant by innovating both its product line and
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brand central guide d'utilisation 

Entrer votre adresse e-mail. 3. ... Sont incluses les campagnes marketing telles que Group. Effect ... Téléchargement direct, idéal pour une seule ressource :.
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Liasse fiscale BRAND & COMPANY 

CrÃ©ances rattachÃ©es Ã  des participations. BB. BC. Autres titres immobilisÃ©s. BD. BE ... 3 456 356. 4 725 606. 118 205. 43 835. 74 371. 865 650. 76 008. 789 642.
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brand valuation series - brandZ 

Category: Luxury. Year Formed: 1837. Louis Vuitton's mission is to inspire the. â€œSoul of Travelâ€� (L'Ame du voyage) â€“ a nod to the luggage that the brand began with â€“ though the LV range now includes fashion and fragrance as well as leather ba
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creative guidelines 

CONSEILS DE CRÃ‰ATION. AFFICHAGE TRANSPORT EN COMMUN. â€œTransportez-vous toujours dans le contexte de visionnement de vos announces.
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VinÂ´Ä±cius Cubas Brand - Vinicius Cubas Brand 

HÃ©lio Pedrini, http://www.inf.ufpr.br/~helio, Prof. Hermenio Lima. 0 UFPR - Federal University of ParanÃ¡, Curitiba, Brazil. B.Sc. in Computer Science, July 2004.
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extrait - Brand Content Institute 

fonde l'institut d'études QualiQuanti2 en 1990 après un an à l'Académie Carat. Espace. Depuis .... nouveau théâtre d'influences. Le brand content ..... L'agence de presse Chine Nouvelle (Xinhua) diffuse gratuitement des informations dans le ...
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BRAND CONTENT STRATEGIQUE V95 

Identifier des univers connexes Ã  fort potentiel. 69. Les univers thÃ©matiques ...... Wilkinson, apparaÃ®t aujourd'hui comme un simple one-shot. Le brand Content tactique ...... personnes plutÃ´t qu'aux acheteurs de couches. Elle entre en relation .
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creative guidelines 

CONSEILS DE CRÉATION. AFFICHAGE EXTÉRIEUR. “Si le concept tient sur un tout petit post-it, on est en affaires. Paul Lavoie. Associé, VP directeur création, ...
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Community Guidelines 

Bienvenue sur la page Facebook de Volkswagen. Cette page est un espace de discussion dÃ©diÃ© Ã  toute personne intÃ©ressÃ©e par l'univers automobile de ...
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creative guidelines 

Choisissez des caractÃ¨res lisibles. Une combinaison de majuscules et de minuscules est plus facile Ã  lire de loin qu'un texte tout en majuscule. Aa. Identifiez la ...
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QFFP Brand activation Ricardo_packaging identification 

NetWtCt Unit Price Total Price. 1.12b S3.49/Ib. PRODUCT OF. SAFEHANDLING INSTRUCTIONS du QuÃ©bec as Cuisinez. COOINCIS avec le magazine et l'Ã©mission. RCARDO. Une envOlee vers le Japon et 50 woks d 99" as. Cooking Japanese with the Ricardo show and 
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Brand Content StratÃ©gique - TestConso.fr 

d'Ã©conomie puis de sÃ©miologie, en France et un MA en Broadcast management aux Etats Unis, puis, plus tard, une Â« Advanced Executive Education in Change.
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Guidelines .fr 

Name and address of the Festival Office/Director, plus telephone and fax numbers, e-mail ... CIOFF festivals, which have met the quality requirements of CIOFF, and which are ... Financial conditions (pocket money/expenses): the festival should state 
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QuarkEmu Guidelines 

Sep 25, 2017 - Start - if RC device is connected, this button download Dir/files (/Apps, /audio,. ... Input device - Set device type manually (when no Tx device is ...
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Cholera Guidelines 

Medecins Sans Frontieres â€“ Medical Department. 8 rue St-Sabin ...... symptoms, date of admission, treatment given (severity of the disease) and outcome.
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