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SFPT / ISPRS Commission I Symposium From Sensors to Imagery



Paris- Marne la Vallée 3-6 July 2006



SPONSORSHIP AND EXHIBITION BROCHURE



G GEENNEERRAALL IINNFFO ORRM MAATTIIO ONN Topics to be covered at the symposium: Techniques for laboratory calibration of sensors In-flight radiometric and geometric calibration and validation of sensor systems Technological trends and developments in InSAR, LIDAR Evaluation and assessment of systems for processing SAR and LiDAR data. Systems for integration of InSAR, LIDAR and optical systems. Study of capabilities of multi-platform sensing and sensor networks. Integration of imaging and non imaging sensors for sensor networks. Direct georeferencing Validation of airborne digital photogrammetric sensor systems. Integration of airborne digital photogrammetric sensor systems with other sensors Very High Resolution Satellites Geometric modeling of space images Topographic mapping from HR geospatial imagery Small satellites Intelligent and autonomous sensor and platform control On-board data processing Intelligent/smart sensors UAV and robotic navigation and mapping Image based/assisted navigation Multi-sensor and multi-platform integration for autonomous navigation Secretariat The Organisers have entrusted Colloquium with the general organisation and logistics of the exhibition of the SFPT Congress.



Any correspondence regarding the exhibition should be sent to : SFPT 2006 c/o COLLOQUIUM To Dorothée Arnould 12, rue de la Croix Faubin F-75557 Paris cedex 11 Tel : +33 (0)1 44 64 15 15 Fax : +33 (0)1 44 64 15 16 E-mail : [email protected] Venue The exhibition will be held at the ENSG (Ecole Nationale des Sciences Géographiques) located in Marne- la- Vallée



YOUR BOOTH RESERVATION



Dates: Set-up and delivery of goods : Monday, 3 July 2006 from 2.00 pm to 6.00 pm



Dismantling: Thursday, 6 July from 4.00 pm



Opening hours: Tuesday 4 to Wednesday 5 July: 9.00 am – 5.00 pm Thursday 6 July: 9.00 am – 4.00 pm Booth rate 9 m² booth : 3,000 € 6 m² booth:2,500€ Booth specifications The booth price includes : • Structure and wall panels; • Carpet • Standardised fascia identifying company’s name • 1 table and 2 chairs supplied by the ENSG; • Electrical connection and power supply for 1 kw • General lightning; • Information and coordination services during the assembly and dismantling of booths during the exhibition Any other installation (at the cost of the exhibitor) should be notified in writing to SFPT 2006 / Colloquium for approval.



RRU ULLEESS AANNDD RREEG GU ULLAATTIIO ONN Art. 1 The Exhibitors accept to comply with all the regulations of the ENSG and with any new provision and/or amendment that may arise due to the circumstances at that time, and adopted as being in the best interest of the event pursuant to which the Organisers reserve the right to convey such new information even verbally. Art. 2 In order to be valid, booth reservation is to be sent by POST using the ORIGINAL APPLICATION FORM here enclosed and sent to COLLOQUIUM, along with a 50% deposit of the rental fee. The remaining subscription fee is to be settled by 15 May 2006 at the latest. After this date, the total amount should be sent with the reservation. Cancellations by exhibitors before 15 May, 2006 will be subject to a penalty of 50% of the deposit paid. After this date, the total amount will be due and there will be no refund. Art. 3 Exhibitors are not allowed to assign, sublet or divide their booth without prior written consent from the Organisers. Exhibitors are not allowed to organise any other meeting during the congress within the premises of the ENSG. Art. 4 Leaflets or advertisements should be distributed only from the allocated booth. Art. 5 Non-payment of the reservation at the opening of the congress will lead to the cancellation of the right to use the booth, without the reimbursement of the deposit paid. Cancellations by exhibitors before 15 May, 2006 will be subject to a penalty of 50% of the deposit paid. After this date, the total amount will be due and there will be no refund. Art. 6 Exhibitors are required to leave their areas in their original condition. Exhibitors or a designated representative must remain on site throughout the dismantling period until all objects and other effects have been removed. The Organiser reserves the right to remove and store at the exhibitor's own expense, objects, decorations, supplies, etc. left on the booth beyond the official removal deadline and will not be held liable for any loss or damages that may be incurred during that process. Art. 7 The Organisers draft the Exhibition floor plan and assign the booths according to the Exhibitors' special needs and requests insofar as they are reasonably possible to accommodate.



Art. 8 The Organisers reserve the right to relocate or reassign Exhibit spaces or modify the Exhibitors' Reservations, as deemed necessary for the overall benefit of the Conference.



EEQ QU UIIPPM MEENNTT AANNDD DDEECCO ORRAATTIIO ONN O OFF BBO OO OTTH HSS Art. 9 The maximum booth height is 2.40 m. Important: for the use of any other particular structure, please notify COLLOQUIUM in writing, before 14 April, 2006 for approval. Art. 10 The set-up of the exhibition will start on Monday 3 July from 2.00 pm. All packing crates must be removed from the booths before the official exhibition opening on Tuesday 4 July at 9.00 am. Exhibitors or a designated representative must supervise shipping, handling and receiving of their shipment at all times. Exhibitors should make their storage arrangements with their own shipping company. Art. 11 Any equipment delivered before the indicated day or time of the exhibition schedule will be denied access. Art. 12 The exhibitor is responsible for the leased furniture from delivery to removal. Any damaged or unreturned article will be billed to the exhibiting firm. A special insurance policy must be taken at the time of ordering the furniture. All claims must be made by registered mail before the exhibition closing time. SAFETY Art. 13 Exhibitors are to abide by the measures enforced by the PUBLIC AUTHORITIES and especially those concerning safety, regulations and instructions for exhibitions, fairs and shows. Control of the enforcement of the disposition of the present article rests with both the Exhibition Organiser and the ENSG. The exhibitor is obliged to be careful to guarantee at all times clear access to exits, emergency exits, fire extinguishers, alarms, etc…



Art. 14 The exhibiting firms renounce to take recourse against the organizers or against the owners of the premises and undertake to underwrite insurance policies covering all risks incurred by the material exhibited (theft, damage, etc…) along with public liability covering the permanent or occasional staff employed by the company.



Art. 15 The Exhibitors agree to observe all regulations and requirements stipulated in the clauses of this document and shall not construe them as merely administrative. Art. 16 Any infraction of customary and statutory regulations, instructions or government decrees and/or amendments enacted or referred to in this Exhibitor Brochure and in the Technical Manual, may result in the immediate eviction of the offending exhibiting person or company by decision of the organizers, without prior notice and without prejudice to any compensation that could be claimed as a result against the offender in repair for damages or harm from which the event could suffer. Art. 17 In the event of force majeure, the exhibition dates may be changed or the latter may be purely and simply cancelled. In the latter event, the disposal of funds after payment of expenses will be shared between exhibitors in proportion to their payments without it being possible to take recourse against the organiser.



SPONSORSHIP OPPORTUNITIES AAddvveerrttiisseem meennttss iinn tthhee ffiinnaall pprrooggrraam mm mee 2nd or 3th page cover ............................................................................2.000 € Back cover .........................................................................................3.000 € Inner page: full page ............................................................................1.000 € Inner page: half page .............................................................................. 500 € O Otthheerr ssppoonnssoorrsshhiipp ooppppoorrttuunniittiieess Insert in the congress bag (maximum 4 pages) ..............................................2.000 € Addition of the company logo on the congress bags........................................1.000 € Note pads and pens .........................................................supplied by the sponsor 2 coffee breaks (1 day): poster with name and logo of the sponsor displayed in the coffee break area.........1.500 € Bus transfer to the dinner of the Congress poster with name and logo of the sponsor displayed in the buses..................................................................................................3.000 € The sponsorship is discussed case by case. For any other idea, please contact us. SPONSORS OF THE CONGRESS Have you selected the items you wanted to sponsor? The total amount of your contribution (sponsorship and booth) is equal or superior to the amounts indicated below. Therefore you now know what category of Sponsors you are in. Please find hereafter the advantages you are being offered: 1. Gold Patron :



Your participation is 15 000€ or higher



Priority on your booth choice Acknowledgement in the Final Programme and on the website as a Gold Patron Advanced delegates list sent 3 weeks before the Congress One insert in the congress bag One full-page advertisement in the Final Programme One meeting room at your disposal 2. Silver Sponsor:



Your participation is from 10 000€ to 14 999€



Priority on your booth choice after Gold Patrons Acknowledgement in the Final Programme and on the website as a Silver Sponsor One insert in the congress bag Advanced delegates list sent 2 weeks before the Congress 3. Bronze Contributor:



Your participation is from 5000€ to 9999€



Acknowledgement in the Final Programme and on the website as a Bronze contributor One insert in the congress bag



ISPRS Commission I Symposium - From Sensors to Imagery Paris- Marne la Vallée 3-6 July 2006 BBooootthh aapppplliiccaattiioonn ffoorrm m To be returned to : SFPT 2006 – COLLOQUIUM 12 rue de la Croix-Faubin – F-75557 Paris cedex 11 (France) Fax : +33 (0)1 44 64 15 16 – Tél : +33 (0)1 44 64 15 15 Contact name Function Company Invoicing address Tel :



Fax :



E-mail :



RReesseerrvvaattiioonn rreeqquueesstt ::  I wish to reserve ….... m² Booth rate : 2,500 € for a 6 m² booth or 3,000 € for a 9 m² Booth choice : choice 1 : Booth # ………. – choice 2 : Booth # ………. choice 3 : Booth # …………. TToottaall dduuee …. m² booth x …. € = ……………………€ Net total = ………………………€



SSeettttlleem meenntt You will find enclosed a deposit of ……………… € corresponding to 50% of the reservation Payment by :  bank draft to the order of SFPT 2006 / Colloquium  Bank transfer BNP Paribas – 7 Place Vendome- 75001 Paris Bank code 30004 – Branch Sort Code : 00818 – Account number : 00012373022 – Key code : 27 The technical brochure (including reservation forms for internet access, furniture, electricity…) will be sent to you with an invoice for payment of the balance due by 15 May, 2006. Date :



Signature :



ISPRS Commission I Symposium - From Sensors to Imagery Paris- Marne la Vallée 3-6 July 2006 Sponsoring Form To be returned to :



SFPT 2006 – COLLOQUIUM 12 rue de la Croix-Faubin – F-75557 Paris cedex 11 (France) Fax : +33 (0)1 44 64 15 16 – Tél : +33 (0)1 44 64 15 15



Contact name Function Company Invoicing address



Tel :



Fax :



E-mail : A A m m m Adddvvveeerrrtttiiissseeem meeennntttsss iiinnn ttthhheee fffiiinnnaaalll ppprrrooogggrrraaam mm meee nd 2 or 3th page cover.................................................................................................. 2.000 € Back cover .............................................................................................................. 3.000 € Inner page: full page.................................................................................................. 1.000 € Inner page: half page .................................................................................................... 500 € O O Ottthhheeerrr ssspppooonnnsssooorrrssshhhiiippp oooppppppooorrrtttuuunnniiitttiiieeesss Insert in the congress bag (maximum 4 pages) ................................................................... 2.000 € Addition of the company logo on the congress bags ............................................................. 1.000 € Note pads and pens ............................................................................... supplied by the sponsor 2 coffee breaks (1 day): poster with name and logo of the sponsor displayed in the coffee break area.......................................................................................................................... 1.500 € Bus transfer to the dinner of the Congress: poster with name and logo of the sponsor displayed in the buses ................................................................................................................ 3.000 € T T Toootttaaalll ddduuueee Net Total



= ………………………€



SSSeeettttttllleeem m meeennnttt You will find enclosed a deposit of ……………… € corresponding to 50% of the reservation Payment by :  Bank draft to the order of SFPT 2006/ Colloquium  Bank transfer BNP Paribas – 7 Place Vendome- 75001 Paris Bank code 30004 – Branch Sort Code : 00818 – Account number : 00012373022 – Key code : 27 An invoice will be sent to you for payment of the balance due by 15 May, 2006. We accept all terms included in the Information and Reservation manual. Date :



Signature :
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commercial 

Andrew Eberhard. ReprÃ©sentant commercial [email protected] ... PrÃ¨s d'une station d'OC Transpo et d'une future station de TLR. Points saillants du ...










 








commercial 

www.triumimmobilier.com. DISPONIBILITÉS AVAILABILITIES. Rez-de-chaussée. Ground floor. 2,519 pi2/sq. ft. 10,142 pi2/sq. ft. 1er étage. 1st floor. 7,623 pi2/sq.










 








Commercial 

Financial Forum to take place in June 2003. ICC Event Team ... ICC has taken on a more active role in the management ... Manager Warren Deutrom and Event.










 








commercial 

CommunÃ©ment appelÃ© la Main, le boulevard Saint-Laurent est un pÃ´le culturel, crÃ©atif et innovateur unique au monde qui vit jour et nuit. Regroupant plus de 600 entreprises et organismes entre la rue Sherbrooke et le boulevard. Mont-Royal. Le 3540










 








dossier 

prÃ©sence sur les supports de communication du congrÃ¨s : site internet, Guide du visiteur. Assurance responsabilitÃ© civile et dommages aux biens (voir cGv).










 








duplex commercial Ã  vendre commercial duplex for 

Triple AAA Tenant (Laurentienne Bank) on ground floor. â€¢ Corner unit with 70' with 8 parking spaces. â€¢ Close to all amenities and Highway 15 (des Laurentides).










 








bÃ¢tisse commercial Ã  vendre commercial ... - eSpaceListings.com 

AccÃ¨s facile aux autoroutes 15, 20, 40 & 520. â€¢ 5 minutes walk from Snowdon metro. â€¢ Close to many amenities shops, restaurant etc. â€¢ Easy access to the ...










 








duplex commercial Ã  vendre commercial duplex for 

Triple AAA Tenant (Laurentienne Bank) on ground floor. â€¢ Corner unit with 70' with 8 parking spaces. â€¢ Close to all amenities and Highway 15 (des Laurentides).










 








COMMERCIAL COFFEEMAKERS 

Utilisez les poignées carrées et rondes lorsque celles-ci sont .... complètement bloqué à l'intérieur des encoches de la poignée. Remarque: Bien qu'il ne.










 








Plaquette commercial 

NÃ© dans la mÃ©tropole lilloise et issu d'un groupe familial, Ramery Immobilier est un acteur rÃ©solument ancrÃ© dans sa rÃ©gion et privilÃ©gie les relations de ...










 








Leadership commercial 

sa motivation. Adopter une posture conquérante. Développer un esprit conquérant. Les 4 temps de l'esprit conquérant : relationnel, stratégique, personnel,.










 








Réseau commercial 

Réseau commercial. Mr Pierre LE FEUR - 08. Tél : 06.85.30.38.41 Mail : [email protected]. Départements : 09.12.19.24.31.32.33.40.46.47.64.65.81.82.










 








immeuble commercial Ã  vendre commercial building for 

Agence ImmobiliÃ¨re / Real Estate Agency. 6800 ch. de la CÃ´te-de-Liesse, bureau 101. Saint-Laurent, QC H4T 2A7. TÃ©lÃ©copieur.: 514 483-6294. IMMEUBLE COMMERCIAL Ã€ VENDRE. COMMERCIAL BUILDING FOR SALE. 2488 BÃ©langer, MontrÃ©al, QuÃ©bec H2G 1E5. Es










 








commercial(e) 

La sociÃ©tÃ© Tempo Grille, spÃ©cialiste en matÃ©riel temporaire de chantier recherche un(e) commercial(e) itinÃ©rant(e) b to b. CDI 39 heures hebdomadaires.










 








Management commercial 

Clarifier ses missions. Le mÃ©tier de vendeur. Les besoins et attentes des commerciaux. Les responsabilitÃ©s du manager. Auto-diagnostiquer son style.










 








Halo Commercial 

Clear. 80VWWHWF. 80VWWW. Reflector, 8" Vert, Open Wall Wash Gloss White. RMB22. Optional Bar Hanger (pair) with Integral Nail for. Frame Construction.










 








louer commercial 

Cette publication ne constitue pas une promesse ou une offre d'achat ou de location qui pourrait lier le vendeur / locateur Ã  l'acheteur / locataire, mais une ...










 








ESPACE COMMERCIAL 

promenade Sussex. Ottawa (Ontario) ... prestigieuse promenade Sussex, une rue ... Local situé à l'extrémité du bâtiment, doté de 24 pieds de devanture sur la.










 








Leadership commercial 

BOOSTER LES VENTES. Adopter une posture conquÃ©rante. SÃ©quence Objectifs PersonnalisÃ©s. Ã€ partir des attentes formalisÃ©es avant la formation sur son ...










 








Dossier Spécial Dossier Spécial - Global Media Associates 

Un hôpital peut être encouragé à pratiquer tel acte ou tel autre, pour améliorer son finan- ... Gouvernement de ne pas avoir informé les partis concer- ... Je prends bonne note des déclarations du Conseiller de. Gouvernement pour .... Pourquoi finale










 








Dossier de presse Dossier de presse 

commerces et l'agenda gastronomique). - Cuisiner (l'univers des recettes). - Magazine (conseils et articles sur la gastronomie, les personnalitÃ©s ... d'information aujourd'hui couramment utilisÃ©es sur des sites comme Facebook ou Google (crÃ©ation d










 








Dossier 1 

Pourquoi de nouvelles rÃ©gions ont-elles Ã©tÃ© ouvertes Ã  la colonisation au dÃ©but du 20e siÃ¨cle? HypothÃ¨se : Souvenez-vous qu'une fois que vous avez Ã©mis une ...










 








Dossier nÂ° 

la SociÃ©tÃ© Organisatrice dans le respect de la lÃ©gislation en vigueur et des avis de la CNIL, et notamment au regard de la loi nÂ°78-17 du 6 Janvier 1978 modifiÃ©e ...










 








dossier - Europavox 

son premier album, paru en 2013 sur l'Ã©minent label amÃ©ricain Mexican Summer, le garÃ§on charme entre autres la France, accompagnÃ© de copains musiciens.
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